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YOUR GROCTR'S CHOICE, 


CANNED CORN 


Pert ‘“‘Miss School Kid Energy’’ points out theme of point of sale kit now going out to tens 
of thousands of retailers to back canned corn promotion of Associated Independent Corn Canners. 
The campaign got underway October 19 and is backed by nation-wide publicity, point of sale material 
and national tie-in advertising. The newly-formed AICC comprises 120 independent corn packers 


in 16 States. 
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hinking about broadening 


your market? 


Canco can help you add a new product to 
your line in several different ways. For example: 

Canco suggested to a cereal manufacturer that 
he use his by-product as a constituent of canned 
dog food. 

For a chocolate milk drink, it was Canco that 
developed a packing procedure and special clos- 
ing equipment. 

These are only two recent examples of Canco’s 
helpful, down-to-earth service to packers. 


Other Aspects 


Service at Canco is no mouthy word. It begins 
with expert advice on soil and what to grow and 
where to grow it. 


It includes top-notch engineering and equip- 


ment service in your plant. 


It continues with the most up-to-date knowl- 
edge in filling ... closing ... in containers .. . in 
labeling . . . and in consumer recipes. 


Canco helps the resale of your products through 
nutrition research, home economic education, 
and through publicity to the medical profession. 


But Most Important bas 


In addition, Canco has a large group of trouble- 
shooters on instant call. If any mechanical or 
processing emergency arises during the season, 
you can get it remedied quick—with a minimum 
of down-time. 


In 1948 alone, Canco made more than 25,000 
service calls to iron out kinks for packers. 


Canco supplies the canner with more and better service 
than any other can manufacturing company. 
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AMERICAN CAN COMPANY 
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San Francisco 
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ROBINS CONTINUOUS SPINACH 
BLANCHER AND FEEDER 


We also manufacture Spinach 
Coolers, Washers, Sand Tumblers, 


Teaming Tables, ete. This machine removes sand, ground and 


other dirt always present in harvested lima 
; bean vines before they are fed into a 
Write for Copy of our No. 900 Catalogue viner. 


The removal of the dirt lessens the dam- 


A. K. ROBINS & C0., INC. age to the shelled beans and lowers the 


upkeep of the viner. During the process, 
BALTIMORE 2, MARYLAND the vines are separated resulting in more 
efficient hulling. 


Patent No. 2265642 


om Many lima bean packers consider them 


ity. In 1948 there were 516 inuse. 
EMBOSSED. 


FRANK 


MACHINE COMPANY 4 
KEWAUNEE WISCONSIN 4 
ESTABLISHED 1924 


PEA AND BEAN HULLING SPECIALISTS 


BALTIMORE.M 


D. 


THE CANNING TRADE - October 24, 1949 3 


| 
ae 
| VARNISHED, 
‘ 


cranberries 


sweet potatoes 
olives 


Here’s why! Continental has thirty-six can 


manufacturing plants... thirty sales offices, a 


laboratory staffed by top-notch scientists and 


OF one of the many other delicious fruits and technicians... fourteen field research offices.. 


CONTINENTAL CAN COMPANY 
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pumpkin... 

or... remember... 
pea 

carrots Hin en ree 
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EDITORIALS 


thinking, hard-hitting young Irishman from the 

University of Minnesota was named Quarter- 
back on Walter Camp’s first All American Team. To- 
day that young man, possibly even younger in energy, 
ideas and personality, is the head of a truly All Ameri- 
can Industry. He is our own John F. (Johnnie) Mc- 
Govern, President of the National Canners Associa- 
tion. “Johnnie” started his convention swing down in 
Florida last week. Appropriately he chose as his sub- 
ject “The Preservation of the American Principles of 
Free Enterprise’, with emphasis on the part the 
individual canner can and must play. 


As most canners know, the National President is a 
busy man in the closing months of the year, jumping 
from one State Convention to another, with many 
times two and even three scheduled appearances a week. 
Some of them try to give a different talk to each audi- 
ence, partly because they are embarrassed by the regu- 
lars who make the circuit with him, and partly, no 
doubt, because they tire of playing the same old record 
over and over again. 


Johnnie’s choice of a subject is appropriate, timely 
and overwhelmingly important. It is one that will 
bear repeating and repeating and repeating. It is a 
subject which Mr. McGovern is eminently fitted to dis- 
cuss because of his background of public and industrial 
relations with the Minnesota Valley Canning Company 
and his broad experience with the Washington legisla- 
tive process and social reforms gained both as a lawyer 
aud as chairman of NCA’s Legislative, Manpower and 
Social Security Committees. It is a subject that should 
not be changed. It’s a play that calls for a pass—An 
A'| American subject to an All American industry by a 
truly All American citizen, Quarterback “Johnnie” 
McGovern. 

His address to the Florida Canners is printed in this 
issue. Make no mistake, dear reader, that is not the 
acdress given by Johnnie McGovern. It’s the “can- 
nl” version for the press, giving the meat and sub- 
Stinee. The printed word could not possibly capture 
the wit—the charm and personality of that gentleman. 


A AMERICAN—Forty years ago a heady, quick- 
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There are many reasons why canners should attend 
their State and regional conventions. Readers of this 
column who can think of no other, might do well to 
come if only to hear and see John F. (Johnnie) Mc- 
Govern. 


POWER UNBRIDLED—tThis week’s statement by 
Secretary of Commerce, Charles Sawyer, referring to 
the effects of the steel strike on the nation’s economy 
should be carefully studied by every business man. If 
we are to accept his remarks in good faith, and there is 
no reason why we should not, then strong and immedi- 
ate action is called for. A power so great and devas- 
tating in the hands of so few, strikes at the very heart 
of our system of free enterprise. 


“Until about two weeks ago,” Mr. Sawyer said, “dur- 
ing practically the entire summer there was a definite 
upward trend in business and employment. That trend 
has been changed by strikes and threats of strikes.” 
He warned that should the steel strike continue beyond 
November 15, 80% of the production of steel-consum- 
ing industry will be lost with serious damage to the 
nation’s economy; that even by November Ist 2,000,- 
000 workers in those fields would be unemployed; by 
December 1st 5,000,000; by January lst—a complete 
shut down. He said that he was “particularly con- 
cerned for the more than two hundred thousand small 
manufacturers and the additional thousands of service 
establishments which depend upon frequent steel in- 
ventory replacement for their existence. Current re- 
ports coming to the department suggest that many 
small firms will be forced to close their plants if steel 
inventory replacements do not become available before 
November 15th and far too many of these firms will 
not have the capital to reopen’, the secretary con- 
tinued. 


Meanwhile, Nero continues to fiddle; our duly elected 
representatives deliberate how best to woo the farmers 
vote; our defense chieftians shamelessly air their petty 
jealousies and inefficiencies. It’s high time business, 
without whom there would be no American System, 
put in a bid for representation. 
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PICKLE PACKERS ELECT GLASER 


Picklers from every major pickle pro- 
ducing region in the nation assembled 
October 7 at Chicago’s Sheraton Hotel 
for the 57th annual meeting of the Na- 
tional Pickle Packers Association. High- 
spot of the meeting was the announce- 
ment that pickle consumption has jumped 
to the phenomenal rate of more than a 
million bushels a month and has hit or 
bettered that rate every month since 
March. 


OFFICERS & DIRECTORS 


The more than 165 picklers present 
elected Leon Glaser of Glaser-Crandell 
Co., Chicago to head the association. Re- 
tiring president Harry Conley of Green 
Bay Food Co., Green Bay, Wisconsin, 
turned over the gavel to Glaser. Conley 
stated in his address opening the meet- 
ing that 1950 can well be the year of 
greatest opportunity for the pickle in- 
dustry. He urged pickle salesmen to re- 
view the fundamentals of selling and to 
go forth with the confidence that the 
pickle products they are selling are the 
finest ever produced. 


James Irwin, H. W. Madison Co., 
Cleveland, was elected NPPA vice presi- 
dent and Earl Van Holten, J. G. Van 
Holten & Sons, Milwaukee was elected 
NPPA treasurer. Directors elected for 
three year terms were John Miller of 
Brown-Miller Co., New Orleans; Edward 
Guggenheimer of Bloch and Guggen- 
heimer, New York; Albert Forman of 
L. C. Forman & Sons, Pittsford, New 
York, and James Dailey Jr. of Dailey 
Pickle & Canning Co., Saginaw, Michi- 
gan. 


EMPHASIZE MERCHANDISING 


Emphasis throughout the meeting was 
upon pickle promotion. Highlighting this 
theme were two speakers who addressed 
the picklers on the subject of promoting 
and merchandising pickles. Alex Rogers, 
advertising director of Libby, McNeill & 
Libby, directed attention to one of the 
chief assets of the pickle industry — 
pickle humor. Said Rogers, “It’s smart 
business to cash in on your assets. Pickle 
humor is one of the industry’s greatest 
assets. No one in the world is ever going 
to take the pickle business seriously. If 
people are willing to laugh about pickles 
then this should be encouraged, because 
it builds friendship and recognition for 
the industry not to mention millions of 
sales reminders that would not otherwise 
be obtained. And finally, it is these pickle 
sales reminders that mean more pickles 
moving from grocery shelves.” 


Rogers introduced principal speaker, 
Benjamin Wood, Marketing Director of 
the Glass Container Manufacturers In- 
stitute. Wood built his address around 
the subject, “How I Would Sell Pickles 
If I Were A Pickle Salesman.” He urged 
the picklers to think in terms of the 


grocers problems and actually to go to 
the grocery stores and study pickle mer- 
chandising at the retail level. In one 
of the most commanding addresses ever 
delivered before an NPPA audience. 
Wood reviewed basic principals of sales- 
manship, merchandising and advertising 
and summarized his talk by urging pack- 
ers to sit down and reappraise their own 
thinking about promotional problems. 


STATISTICS 


Newly elected NPPA president, Leon 
Glaser directed the report of the statis- 
tical committee which indicated that the 
1949 crop of pickles would be 11,700,000 
bushels based on a projection of 56 mem- 
ber report. “Without exception,” Glaser 
stated, “the quality of the 1949 crop is 
the finest ever turned out. This will be 
reflected in the finest quality pickle prod- 
ucts ever to be made available to the na- 
tion’s consumers and will build even 
more friends for our rapidly growing 
industry.” 


Based on September 1 inventories the 
earryover of pickle products is about 20 
per cent lower than this time last year 
and approximately 25 per cent below 
what might be considered a normal or safe 
inventory. It was pointed out that with 
the new crop there will be a full line of 
pickle products available on the market 
for the first time since the war. How- 
ever, the continuation of the present high 
demand for pickles makes it unlikely 
that there will be a normal carryover 
even next October. 

Because of the early harvest this year, 
the date of the annual meeting was set 
for October 7 instead of October 28 as 
originally scheduled. 


BEATRICE FROZEN FOODS 
SALES UP 


Frozen food sales of Beatrice Foods 
Company in the first six months of its fis- 
cal year ending August 31 increased 22% 
over the same period of last year, Presi- 
dent C. H. Haskell told stockholders at 
a meeting held in Chicago October 10 to 
approve a two for one split in the com- 
pany’s common stock. Sales of specialty 
foods, including LaChoy Chinese foods, 
increased 11% in the same period. Mr. 
Haskell reported that the company’s spe- 
cialty foods, frozen foods and LaChoy 
products have proved profitable ventures 
and last year amounted to 15% of the 
total dollar volume and for the first six 
months of this year are running at the 
rate of 16% of the total volume. Stock- 
holders of record at the close of business 
October 24 will be entitled to receive the 
approved stock split, 
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WINEBRENNER CELEBRATES 
DIAMOND ANNIVERSARY 


With the completion of its seasonal 
vegetable pack this month, the D. FE. 
Winebrenner Company, Hanover, Penn- 
sylvania ended its 75th year in the food 
processing business. Established in 1874 
by David E. Winebrenner, the canning 
firm was the first commercial cannery in 
the state of Pennsylvania and one of the 
pioneer canning companies in the United 
States. 

The company has operated a canning 
plant in Hanover continuously since 1874 
and in its seventy-five year history has 
packed a variety of fruits and vege- 
tables. At one time the company operated 
a shrimp cannery in Louisiana. At pres- 
ent it owns and operates a corn canning 
plant in New Park, Pennsylvania. 

The Company secures all of its green 
produce from local growers and from 
company-owned farms. It is estimated 
that its purchases of raw produce each 
year account for several hundred thou- 
sands of dollars of income to farmers in 
the area. Production at this time is 
limited to the items of peas, sweet corn, 
tomato juice, dried kidney and dried lima 
beans. 

Having just completed an extensive 
modernization program in the spring of 
this year, the company now prides itself 
in operating two of the most modern and 
efficient canning plants in the United 
States. 


David E. Winebrenner, founder of the 
company, headed the business until his 
death in 1926. At that time, his son, the 
late D. E. Winebrenner, Jr. became pres- 
ident and held that office until his death 
in June, 1948. At the present time the 
four sons of D. E. Winebrenner, Jr. are 
managing the operations of the company. 

The Winebrenner firm distributes its 
products to eastern markets under the 
“Dewco”, “Dutch Treat”, and “Penn 
Pakt” brands. In 1941 the company was 
approved for the U. S. Department of 
Agriculture’s “continuous inspection” ser- 
vice, which means that all of its products 
are packed under the supervision of fed- 
eral inspectors and all are graded for 
quality by government inspectors. Labels 
on the cans show the official government 
grades of the contents. The company was 
one of the first canners in the country to 
adopt the federal government’s inspec- 
tion service. 


The company started business in Han- 
over in a small frame building on Fred- 
erick Street. Later, as the business ¢x- 
panded, operations were carried on in 
plants on East Middle Street and in the 
western edge of Hanover. In 1912, when 
the present canning plant was completed, 
all operations were consolidated at one 
point. The Poplar street plant has been 
enlarged at various times, and at pres- 
ent over 100,000 square feet of filvor 
space are under roof. Approximately 
fifty men are employed on a year-round 
basis, and in the summer the company 
employs several hundred men and women 
in its various seasonal operations, 
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WHAT PRICE APATHY? 


That something within us which has 
been designated “conscience” compels one 
in my position, as temporary head of a 
great trade organization, to give serious 
thought to the extent of punishment he 
may inflict verbally upon the patient 
members of his brotherhood. 


A decent response to the voice of con- 
science calls for as human and gentle 
treatment as possible of the patient can- 
ner long inured to unprotested adversity. 
By this I mean the inevitable “speech” 
of the visiting President should have 
some slight merit and justification other 
than a recital of trade facts and statis. 
tics already known to the hapless lis- 
tener. 

It is my conviction that there is a 
fruitful field for exhortation in calling to 
the attention of canners everywhere, that 
they in common with all other citizens 
and industries are losing much of their 
freedom and of the hope for the future 
in their apathy, their indifference, their 
lazy refusal to know what is going on 
politically and economically. They are 
refusing or neglecting to accept one of 
their most sacred responsibilities of citi- 
zenship. 

I am as freely unhampered with the 
facts and the theories of the several 
schools of economics as any of you. How- 
ever, one does not have to be an econ- 
omist to appreciate truths that are evi- 
dent and demonstrable. 

One need not be an economist nor a 
student of political science to be able to 
keep reasonably abreast of the econom- 
ics and political events which unfold 
about him in a distinguishable pattern 
and which lead inevitably to the ultimate 
abandonment of the system which all of 
us assumed would forever be the Ameri- 
can method of free competitive enter- 
prise. 


OBLIGATIONS AS CITIZENS 


All of us as American businessmen 
and workers should know that aside from 
our specialized responsibilities as own- 
ers, managers or workers in an indus- 
trial occupation, we have equally impor- 
tant obligations as citizens. None of us 
may be excused for ignoring the patent 
facts that through political action our 
'eedoms are increasingly surrendered 
fora false and temporary security. 

We read and hear every day tirades 
avainst the evils, the weaknesses and 
sults of our free enterprise system. As 
result a hue and ery goes up that there 
must be a law to correct a fancied evil. 
ie law is drawn with language so loose 
that some administrator has scope to 
g.t out volumes of regulations to inter- 
pret the law to put into effect some social 
philosophy of his own. Thus business 
becomes hamstrung from day to day— 
Government moves into new fields of 
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by JOHN F..McGOVERN 
President, National Canners Association 
Presented at the 18th Annual Meeting of 
the Florida Canners Association 
Cheraton Plaza Hotel, Daytona Beach, 
Fla., October 21, 1949 


private activity and more of our liberties 
are lost. Most of us sit passively by 
thinking it is someone else who has the 
responsibility to do something about it. 

Communists, socialists, fellow travel- 
ers and that dangerous group of self- 
styled idealistic liberals are continuously 


JOHN F. McGOVERN 


vociferous. They exaggerate the vices 
and belittle the virtues of a free econ- 
omy. 

You ask, “Well, what are we to do 
about it? We have troubles enough with 
our citrus, fruit and vegetable problems, 
without becoming mixed up and confused 
in fields of politics and political econ- 
omy.” 


The simple answer to that is that each 
of us has something to do about it. Un- 
less we do something we will find our- 
selves so far engulfed in a regimented 
economy that our country will eventually 
join the long list of socialistic states, 
which ultimately leads to a communistic 
state. 


SHIFT TO THE LEFT 


Without taking time from your studies 
of insect control, processing procedures, 
sales promotion and kindred problems in 
your own business, there are some things 
you know now without further study: 

You know that since World War II, 
particularly, there has been a world-wide 
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shift to the left, occasioned largely by 
the devastating effects of the war, the 
destruction of material resources, the 
exhaustion of the warring countries, the 
inability of people and governments in 
both Europe and Asia to get back on 
their feet. 


You know, too, that Russia, after dis- 
regarding treaty pledges, seized terri- 
tories right and left, and then embarked 
upon a program of obstructing recovery, 
promoting confusion and misery, delay- 
ing peace term arrangements, all for the 
purpose of preparing favorable condi- 
tions for the spread of communism. 

Ever since World War II American 
business has been the big force used to 
influence if not shape the political pat- 
tern of the world. Billions of our money 
have been poured into European recov- 
ery. 

Our way of life, our productive capa- 
city, have been used as instruments of 
persuasion on the international scene. 
American business has been used as an 
instrument of State policy. American 
business has been given an assignment of 
tremendous responsibility. Through its 
ability to produce, it is hoped to save 
much of the world from communism. For 
business to be able to do the job it should 
be encouraged and supported by govern- 
ment. Instead, business is being used 
as a whipping boy. Every disputed prac- 
tice is labeled as a sin, and a law is con- 
sidered to give government further au- 
thority to regiment and regulate. When 
we do legislate in such matters we in- 
variably use such loose terms as to au- 
thorize political appointees not answer- 
able to us and obviously unschocled to do 
such things and promulgate such regula- 
tions as to him seem necessary. 


RECAPTURE THE AMERICAN 
MIND 


The evil which has happened and which 
must be overcome is that by reason of the 
apathy of ourselves and the aggressiveness 
of the regimenters, a great segment of our 
own citizens have been confused, mis- 
informed and misled. The job ahead is to 
recapture the American mind, to oppose 
misrepresentation with facts, idealistic 
failures with evidence of proven superi- 
ority and success. A more active opposi- 
tion to the aggressive campaign of these 
champions of the Socialistic State is the 
obligation of every citizen who believes 
in a free economy. That includes can- 
ners as well as teachers, Congressmen, or 
Senators. 

We are too prone to take it on the chin 
and do nothing about it. There is too 
much of “let George do it” thinking in 
the makeup of all of us. 

As Mr. Donald Richberg stated re- 
cently: 

“What is needed is education to con- 
vince the misguided that they are wrong, 
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and to inspire the confused, the illiter- 
ate, and the unthinking with principles 
of economic and political salvation which 
they feel they must vote for and fight to 
maintain. 

“What is needed is a definite, open, na- 
tionwide propaganda in support of the 
freedom of productive labor from any 
government or other mass control, except 
government prevention of individual or 
organized crime. 

“It is imperative that men faithful to 
American institutions make an organized 
effort to recapture the American mind, 
to recreate its faith in local self-govern- 
ment, to re-establish its conviction that 
individual freedom is the key to happi- 
ness, to revive its reasoning power so 
that it will again distinguish between 
charity that extends a helping hand to 
the unfortunate, and the sentimentality 
that accepts the weak and the incom- 
petent as legal parasites licensed to live 
upon and eventually to destroy the 
strong. Only thus may we again achieve 
a government of the people who are fit 
and able to govern themselves.” 


Canners have a responsibility in this 
national obligation to get our country 
back on the beam. Our part should be 
played by a closer and more intimate, 
fair and friendly intercourse with our 
working force. With a more courageous 
and forthright participation in demo- 
cratic government, by keeping better in- 
formed on the political issues and activi- 
ties, and letting our elected representa- 
tives know of our opinions. 


Too many laws are the result of politi- 
cal expediency, conceived with the idea 
of obtaining votes. 


Minority pressure groups are active 
and vociferous. The majority is silent, 
indifferent, and uninformed. Encouraged 
by government too many labor organiza- 
tions are being led by ambitious and po- 
litically minded leaders into courses of 
action that will lead to their ultimate 
destruction. There are no labor unions 
in Russia nor were there any worthy of 
name in Italy under Mussolini or in Ger- 
many under Hitler. 


RESIST THE WELFARE STATE 


Because of this default of our citizens, 
including canners, our system of free 
competitive enterprise is gradually and 
stealthily being swept into the shape and 
pattern of the discredited European ex- 
periments that end up in the welfare 
state. It is imperative that we stand up 
and resist the political medicine men who 
perpetuate themselves in power through 
passage and administration of laws that 
tax and burden the successful to provide 
bread and circuses for those who vote to 
keep these political humanitarians in 
power. It is the duty of all of us to be- 
stir ourselves to the point of resisting the 
elements who proclaim that through 
some magic govenmental formula people 
may get something for nothing — that 
any service is free, that there is some 
road to success or prosperity other than 
through honest effort and work, and that 
our system or any other system can long 


Interstate Shipment of Experimental Packs 


The Food and ,Byug Administration 
has issued a statement of policy provid- 
ing for experimental shipments of foods 
which are subject to identity standards 
but which contain additional wholesome 
ingredients not included in such stand- 
ards. The statement published in the 
Federal Register of October 12, 1949 is 
as follows: 

Pursuant to section 3 of the Adminis- 
trative Procedure Act (60 Stat. 237,238; 
5 U.S.C. 1002), the following statement 
of policy is issued: 

3.12 Temporary Permits to include 


New Ingredients in Standardized Foods. — 


The Federal Security Agency recognizes 
that appropriate investigations of po- 
tential advances in food technology some- 
times require tests in interstate markets 
of the usefulness and consumer accep- 
tance of new ingredients in foods for 
which definitions and standards of iden- 
tity have been prescribed under section 
401 of the Federal Food, Drug, and Cos- 
metic Act. 

It is the purpose of this Agency to per- 
mit such tests where they are necessary 
to the completion or conclusiveness of 
the investigation and where the interests 
of consumers are adequately  safe- 
guarded. This Agency will therefore re- 
frain from recommending regulatory 
proceedings under the act on the charge 
that a food contains an ingredient not 
permitted by an applicable standard, if 
the person who introduces or causes the 
introduction of the food into interstate 
commerce holds a permit from the Fed- 
eral Security Administrator for the use 
of the new ingredient in such food and 
the permit is in effect at the time of such 
introduction. 

Any person desiring a permit may file 
with the Administrator a written ap- 
plication in triplicate containing as part 
thereof the following: 


1. Name and address of the applicant. 

2. A statement of whether or not the applicant 
is regularly engaged in producing the food in- 
volved. 

3. A reference to the applicable definition and 
standard of identity. 

4. A full description of the new ingredient pro- 
posed for use in the food. 

5. The basis upon which the ingredient is be- 
lieved to be wholesome and nondeleterious. 

6. The amounts of the ingredient to be used in 
the food. 

7. The purpose for which the ingredient is to 
be used. 

8. The labeling to be used for the food contain- 
ing such ingredient. 

9. The period during which the applicant desires 
to introduce such food into interstate commerce, 


endure if we practice the magic of re- 
ceiving more for doing less. 

In fine, the canner, as every other 
American businessman, has a responsi- 
bility to take his place and do his part 
and primarily by his own business prac- 
tices in his relations with his help, his 
customers and the public, demonstrate 
our American free competitive system 
in action at its best. 
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with all available information supporting the nee: 
for such period. 

10. The probable amount of such food that will 
be distributed. 


11. The areas of distribution. 
12. The address at which the food will be manu- 
factured. 


13. Permission by the applicant for officers or 
employees of the Administrator to make inspec- 
tions as provided by section 704 of the act. 


14. A statement of whether or not such food has 
been or is to be distributed in the State in which 
it is manufactured, 


15. If it has not been and is not to be so dis- 
tributed, a statement showing why. 


16. If it has been or is to be so distributed, a 
statement of why it is deemed necessary to dis- 
tribute such food in other States. 

The Administrator may require the 
applicant to furnish such additional in- 
formation as he deems necessary for his 
action on the application. 

If the Administrator concludes that 
the ingredient to be added is harmless, 
may serve a useful purpose, and will not 
result in failure of the food to conform 
to any provision of the act except sec- 
tion 403 (g), (Note. This section pro- 
vides that a food is misbranded if it 
purports, according to the label, to be a 
food for which a definition and standard 
of identity have been prescribed but fails 
to conform to such definition and stand- 
ard.) he may issue a permit to the ap- 
plicant covering the interstate shipment 
of such food containing such ingredient. 
The terms and conditions of the permit 
shall be those set forth in the applica- 
tion with such modifications, restrictions, 
or qualifications as the Administrator 
may deem necessary and state in the 
permit. 

The terms and conditions of the permit 
may be modified by the Administrator 
in his discretion or upon application of 
the permittee during the effective period 
of the permit. 


The Administrator may revoke a per- 
mit if he finds (1) that the permittee has 
introduced a food into interstate com- 
merce contrary to the terms and condi- 
tions of the permit or (2) that the ap- 
plication for a permit contains an untrue 
statement of a material fact, or (3) that 
the need therefor no longer exists. 

During the period within which any 
permit is effective, the Agency will deem 
it to be included within the terms of any 
guaranty or undertaking otherwise ef- 
fective pursuant to the provision of sec- 
tion 303 (c) of the act. (Note. This sec- 
tion protects an innocent  intersiate 
buyer against liability under the food 
and Drug law if he has obtained the 
written guarantee of the seller that the 
article is not adulterated, misbrande:! or 
otherwise ineligible under such law for 
introduction into interstate commerce.) 


Information contained in applications 
will be held confidential unless and until 
publicly revealed by the applicant. The 
fact that a permit has been issued or 1S 
in effect will also be held confidential. 
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CROWN CAN CONSOLIDATES 
MANUFACTURING 


Crown Can Company, subsidiary of 
Crown Cork and Seal Company, will con- 
centrate its manufacturing facilities at 
its main plant in Philadelphia and its 
branches at Chicago and Orlando, Flor- 
ida, reports John J. Nagle, President. 

In carrying out this program, Crown 
Can operations at Baltimore now con- 
ducted in a building which forms a part 
‘ of the parent company’s main plant at 
Highlandtown, will be transferred to the 
can company’s principal plant at Phila- 
delphia. 

Crown Cork and Seal, which needs ad- 
ditional facilities for its closure business, 
will take over the Baltimore building 

now used by the subsidiary. 

‘ A substantial part of Crown Can’s 
business now being served from its Bal- 
timore plant covers territory which can 
be served as well from the Philadelphia 
plant. The main plant, is fully equipped 
to handle the additional production, and 
the change will result in reduced operat- 
ing cost. 

Mr. Nagle said Crown Cork also must 
increase its facilities in the production 
of bottle caps at St. Louis. It has been 
determined that this can be done advan- 
tageously in the present St. Louis plant 
by removing the can manufacturing 
operations to the Crown Can plant at 
Chicago. 

Operation of Crown Can’s Houston 
plant, which manufactures packers’ cans 
only, will be discontinued. Crown Can 
plants at Fort Wayne, Indiana, and 
Nebraska City, Nebraska, were closed 
previously. 

Such machinery and equipment of 
Crown Can as may be no longer needed 
as a result of these consolidations will be 
sold, Mr. Nagle said. It is expected that 
these changes will be put into effect 
about December 31, 1949. 


BLACK JOINS MAYONNAISE 
FIRM 


James H. Black, former Vice-President 
and member of the Board of Consolidated 
Grocers Corporation, and President of 
the Sprague- Warner Division, has 
bought a 50 per cent interest in S & R 
Fine Foods, Inc., Streator, Illinois manu- 
facturers of mayonnaise and salad dress- 
in’ products and will become Executive 
Vce-President and Treasurer of the 
co pany, and will direct its sales activi- 
tic, with offices in Chicago and Streator. 
J. |. Read is President of the firm. Last 
sp:ing Mr. Black assumed the presidency 
of Martin Food Products, Inc., Chicago 
picserve manufacturers, and at that 
tine acquired an option to buy the firm, 
su ject to further investigation. He re- 
ceily decided not to exercise the option. 
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NEWS AND PERSONALS 


CANCO BUYS MILK CONTAINER 
SITE 


American Can Company has announc- 
ed the purchase of a 43 acre tract on the 
Southwest limits of Baltimore from the 
Baltimore & Ohio Railroad, as a site for 
a plant to manufacture paper milk con- 
tainers. The new plant, which will have 
approximately 150,000 square feet of 
floor space at the start, with provision 
for future expansion, is scheduled for 
completion within the year. The capacity 
of the new plant will enable the com- 
pany to supply more paper milk con- 
tainers to its dairy customers in the At- 
lantic Division which extends from New 
England to the Gulf Coast. 


ON OLIVE BOARD 


Richard Henderson, former manager 
of the Oakland Wholesale Company, has 
been appointed manager of the Olive Ad- 
visory Board, 16 Beale St., San Fran- 
cisco, California. He assumes his new 
post November 1. 


GAMSE WINS LABEL PRIZE 

Gamse Lithographing Company, Bal- 
timore, Maryland, has been awarded 
First Prize in the national contest con- 
ducted by the Small Brewers Association 
in Chicago, October 16 to 18. The award 
was made for the “Holihan’s Pilsener 
Beer” label of the Diamond Spring 
Brewery, Inc., Lawrence, Massachusetts. 
Most of the brewers in the United States 
participated in the event. Gamse has 
been awarded a prize in the All-Ameri- 
ca package competition for the past three 
years. 


HEADS WINKLER & SMITH 
SALES 

Charles C. Sisk, for the past 25 years 
an important figure in the wholesale and 
retail food field, and well known for his 
work with such firms as Bluhill Foods, 
Derby Foods, George A. Hormel, Best 
Foods, Bordens and Durkees, has been 
appointed Sales Manager for Winkler & 
Smith Citrus Products Company, Ana- 
heim, California. Nicholas J. Winkler, 
company President, made the announce- 
ment and also paid tribute to two other 
members of his sales staff, G. J. O’Han- 
lon, Assistant Sales Manager, and R. K. 
Wells. 


WOODWORTH MOVES UP 
E. B. Woodworth, who recently suc- 
ceeded Harry E. McConaughey as Gen- 
eral Sales Manager of the Dole Sales 
Company, Ltd., has been made a Vice- 
President of the Hawaiian Pineapple 
Company, Ltd. 
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IT’S “DICK”? HULSEY 


An item which appeared in the Octo- 
ber 3 issue T.C.T., page 10, stated that 
“Jack Hulsey, previously associated with 
Harmon & Hulsey, Inc., Tampa, Florida 
food brokers, has opened his own broker- 
age business with headquarters in the 
Merchants Warehouse Building in Tam- 
pa.” The name “Jack” was mistakenly 
used, as Mr. Hulsey’s name is “Dick” 
and it is under the name of Dick Hulsey 
that the firm is operating. 


PASCHAL OPENS WAREHOUSE 


William U. Paschal Company, Glads- 
den, Alabama food brokers, have opened 
a private warehouse containing some 
8,000 square feet of floor space, which 
will be used for the storage of consigned 
stocks. Facilities are also available to 
the trade for the breaking and distribu- 
tion of pool cars. 


CONTAINER DIVIDEND 


Container Corporation of America has 
declared a regular quarterly dividend of 
$1.00 per share on preferred stock, pay- 
able December 1, to stockholders of rec- 
ord November 21. A dividend of 75c¢ per 
share on common stock will be paid on 
November 21 to stockholders of record 
November 4. 


NAMED VICE PRESIDENT 


Wm. H. Nowak has been named vice 
president of Harry W. Freedman & Co., 
Newark, New Jersey food brokers. 


MONSANTO’S CONTRIBUTION 


The contributions of chemistry to the 
production, processing, packaging and 
merchandising of food are sketched in an 
interesting booklet now available from 
Monsanto Chemical Company, St. Louis, 
Missouri. 

Of particular interest to manufactur- 
ers, wholesalers and retailers, the book- 
let points out the function of scores of 
chemicals from 2,4,-D weed control in the 
field to plastics packaging on the shelves. 
Each section includes a list of more de- 
tailed literature on the subject. 

A helpful tabulation lists all of the 
products by use, and refers to the proper 
division of the company for further in- 
formation or research assistance. 


PEAR PUREE 


The Walnut Creek Canning Co., Wal- 
nut Creek, California, devoted consider- 
able. attention this season to the canning 
of pear puree, used largely in the manu- 
facture ef other fruit products. 
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SALES PROMOTION: 
SHOEPEG CORN PROMOTION 


Most of the canners of shoepeg corn in 
Maryland and Pennsylvania met on Octo- 
ber 10 to form the Associated Shoepeg 
Corn Canners, Inc. for the purpose of 
promoting the sale of the product. 
Brooks & Company of Baltimore have 
been retained as advertising managers. 
The campaign will begin on November 
6 and will involve all major media plus 
point-of-sale material, radio and news- 
paper interviews. Purpose of the cam- 
paign is to acquaint the trade with the 
difference in quality between shoepeg and 
cream style corn. 


CHRISTMAS PARCELS FOR 
BRITAIN 


Due to the continuation of food ration- 
ing in Great Britain, H. J. Heinz Com- 
pany has announced that it again has 
introduced a program whereby Christ- 
mas Food Parcels ordered in this country 
will be delivered to employees, relatives 
and friends in Great Britain during the 
coming holiday season. 


Devaluation of the British pound has 
permitted a substantial reduction in the 
price of the gift packages. The food 
parcels feature Heinz products including 
English Plum Pudding, Mince Meat, 
Soup, Baked Beans and Spaghetti. 


A similar parcel plan last year proved 
an outstanding success, not only for 
firms here with British subsidiaries, but 
for many American individuals, clubs 
and associations who took advantage of 
the opportunity to provide Christmas 
gifts for their British friends. 


Shipment of the packages to any point 
in Great Britain is guaranteed by Heinz. 
Since the food is processed in the Heinz 
British factories, the purchaser is saved 
trans-oceanic shipping charges. No food 
ration coupons are required. 


Orders for the packages are placed 
directly with H. J. Heinz Company, 
Pittsburgh. The company then takes over 
following through with its guaranteed 
“door step” delivery system. 


STUDY EUROPEAN MARKET FOR 
DRY BEANS AND PEAS 


A study of market prospects for U. S. 
dry edible beans and peas in Western 
Europe has been initiated under the Re- 
search and Marketing Act by the Office 
of Foreign Agricultural Relations, US 
DA. Judson A. Thompson, marketing 
specialist formerly with the Grain 
Branch of the Production and Marketing 
Administration, has arrived in Europe 
to conduct the study. He expects to spend 
about 2 months in Europe making a sur- 
vey in the United Kingdom, Germany, 
Norway, Sweden, Denmark, the Nether- 
lands, Belgium, France, Switzerland, 
Italy, Greece, Spain and Portugal. 


10 


HEINZ PROMOTIONS 


H. N. Riley, Vice-President of Manu- 
facturing, Research and Quality Con- 
trol, has been promoted to Executive 
Vice-President of the H. J. Heinz Com- 
pany. Frank R. Armour, Jr., General 
Manager of Sales and Distribution, was 
also elected a Vice-President of the com- 
pany, according to announcement by 
President H. J. Heinz, II. Mr. Riley, 
who began his career with Heinz as bac- 
teriologist, succeeds Arthur L. Schiel, 
who recently retired under the company’s 
retirement plan. 


FROZEN CRANBERRY JUICE 


The National Cranberry Association, 
Hanson, Massachusetts, is introducing 
frozen cranberry juice packed in 6 ounce 
cans, which is said ‘to contain both the 
flavor and color of the cranberry. 


PUSHING PEACHES 


Backed by a new special advertising 
push all their own, a season-long cam- 
paign begins in November in leading 
magazines exclusively on Del Monte 
peaches. Both halves and sliced will be 
featured in full color pages in ““Woman’s 
Home Companion” and “McCall’s Maga- 
zine”. In the broadside to distributors, 
in which the two beautiful Ads. are re- 
produced in color, Del Monte points out 
that prices are much below last year, 
that stocks held by wholesalers and re- 
tailers are very light in relation to cur- 
rent sales, and that the promotion pro- 
gram of the Cling Peach Advisory Board, 
which is continuing at an even higher 
level than last year, with special oppor- 
tunities for related item features, should 
further increase the sale of canned cling 
peaches on the basis of their convenience 
and present economy. Posters, hand bills, 
and newspaper mats are available. 


WEST COAST NOTES 


CITRUS COMMITTEE MEETS 


The first West Coast meeting of the 
Citrus Advisory Committee of the U. S. 
Department of Agriculture, was held in 
Berkeley, California the second week in 
October, meeting for two days. The com- 
mittee was appointed by the Secretary 
of Agriculture to advise him on citrus 
research throughout the country. The 
initial session was devoted to the reading 
of reports on the current status of re- 
search in Northern California where cit- 
rus fruits mature early. The committee 
then moved on to Pasadena for a hear- 
ing. 


PARKING AUTHORITY 


David Thomson, secretary of Tiede- 
mann & MecMorran, Inc., wholesale gro- 
cers, and Albert H. Jacobs, partner in 
the wholesale grocery firm of Jacobson 
Malcolm & Burke, and a director of the 
World Trade Center, Inc., San Francisco, 
California, have been made members of 
the San Francisco Parking Authority by 
Mayor Elmer E. Robinson. The Parking 
Authority will work to provide more 
parking space for motorists, with a fund 
of $5,000,000 available for this purpose. 


CAN-DENSED NEWS 


The first can enamels to be used con- 
sisted of the so-called “sanitary enamels” 
developed at the beginning of the present 
century for protecting certain acid foods. 


* * x 


Tin plate sheets are reduced to their 
final thickness, generally about .0100 
inch, at speeds ranging up to 3500 feet 
per minute. 


The largest THURINGER SAUSAGE ever made was one of the many special 


features of the Gigantic Food Sale staged recently by SATTLER’S of Buffulo. 
Fourteen men were needed to get it into place over one of the market’s island meat 
counters. Food Fair shoppers were invited to guess the weight of this giant sausage 
uth a year’s supply of the Thuringer given as the prize. 
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CONVENTION NEWS: 


THROUGH PULLMAN SERVICE 


The Canning Machinery & Supplies 
Association has mailed post card forms 
to all canners from which through pull- 
man service to the Atlantic City Conven- 
tion may be arranged. The information 
submitted on the post card will be turned 
over by CMSA to the Pennsylvania Rail- 
road which has agreed to help local rail- 
road agents route passengers through to 
Atlantic City without a change in North 
Philadelphia. 


ILLINOIS CONVENTION PLANS 


In his letter to members, Secretary 
W. D. Jones advises that plans for the 
Fall Meeting of the Illinois Canners As- 
sociation, to be held at the Bismarck 
Hotel in Chicago on November 14 and 15, 
are rapidly being completed. General 
sessions will be limited to November 14 
with a dinner dance being held that even- 
ing. Tickets for the dinner dance will be 
$7.50 each and should be obtained from 
the Association office in the Murray 
Building, Streator, Illinois, not later 
than November 7. Those planning to 
stay at the Bismarck are asked to make 
their reservations through the Associa- 
tion office without delay. 


PACKAGE SHOW BACK TO 
FRISCO 


As a result of a poll of this year’s 
exhibitors, an overwhelming majority fa- 
vored the holding of the Third Western 
Package Exposition and Conference in 
the San Francisco Civic Auditorium in 
August 1950. Kenneth K. Dean of “Good 
Packaging”, has been named general 
chairman of the exposition and confer- 
ence. Clapp & Poliak will again manage 
the exposition. 


EXTRACT MANUFACTURERS 
DATES 


The 40th Annual Convention of the 
Flavoring Extract Manufacturers Asso- 
ciation of the United States will be held 
at the Traymore Hotel, Atlantic City, 
May 7, 8, 9 and 10, 1950. John H. Beach 
is Chairman of the Convention Commit- 
tee. 


HEADS NEW YORK PRESERVERS 


At a recent meeting of the New York 
Preservers Association, Robert T. Ben- 
janiin of Better Brands Food Products, 
was elected President to succeed Dr. 
Lowell Senter, who has retired from the 
preserving business. Joseph A. Raphael 
of the Greenwich Preserving Company, 
aa Mr. Benjamin as Vice-Presi- 
eni. 


THE CANNING TRADE 


GOOD NEWS—Carol Ryan from Ohio 
smiles happily as she reads a sign that 
tells her it won’t be necessary to change 
trains at North Philedelphia next Janu- 
ary when she goes to the Canners Con- 
vention at Atlantic City. All she has to 
do to get through Pullman service to At- 
lantic City is to fill in the pre-registra- 
tion card which she holds in her hand 
and drop it into the mail box. Canning 
Machinery & Supplies Association does 
the rest. Good idea to get your card in 
now, too. 


RESEARCH: 


REFRIGERATING PREPACKAGED 
SWEET CORN 


Sweet corn, husked and _ packaged 
where it is grown, will arrive at distant 
markets in prime condition if adequate 
refrigeration is provided all along the 
line. 


That is the conclusion reached by plant 
scientists of the U. S. Department of 
Agriculture and the Florida Agricultural 
Experiment Station in a study made 
with the cooperation of a Florida grower 
this past year. The work was done under 
the Research and Marketing Act of 1946. 


Prepackaging sweet corn in the pro- 
duction area has several advantages: it 
offiers: (1) an opportunity for quick and 
efficient cooling, whigh is of major im- 
portance. The high sugar content of 
freshly harvested corn turns to starch 
unless the corn is quickly cooled—ideally 
just above freezing —and held at low 
temperatures; (2) it permits waste 
husks and cobs to be used as stock feed 
and fertilizer on the farm; and (38) it 
results in big savings in transportation 
costs. One truck of prepackaged corn 
equals about three truck loads of crated 
bulk corn. 


The investigators found that precool- 
ing the corn to the desired low tempera- 
ture required a minimum of 20 minutes 
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in the hydro cooler when the water tem- 
perature was from 36° to 38° F. Even 
though the packaging operations were 
carried on with speed—from field to cold 
storage in 45 minutes—the precooled 
corn warmed up several degrees during 
packaging. On the basis of this, the spe- 
cialists say further cooling in storage 
after hydrocooling is needed before the 
corn is packaged. 

Shipment of prepackaged corn by 
truck will require improvements in re- 
frigeration, particularly in air circula- 
tion in the trucks, the study shows. In 
test loads, substantial cooling occurred 
in 38 of 4 mechanically refrigerated 
trucks but in only 1 of 6 iced trucks. 
Average arrival temperatures were 43.7° 
F. for the mechanically cooled and 50.4° 
F. for the iced trucks. Rapid precooling 
to 32° - 35° F. and maintenance of these 
temperatures would result in corn of far 
superior quality. 


STATION TO CELEBRATE 
DIAMOND JUBILEE 


The Connecticut Agricultural Experi- 
ment Station, New Haven, the oldest in- 
stitution of its kind in the United States, 
will celebrate its 75th Anniversary next 
year and the date, September 29, 1950, 
has been set for official observance of the 
event. Dr. Samuel Johnson is credited 
with the founding of the movement that 
has led to the establishment of an ex- 
periment station in each of the 48 States. 


JERSEY HORTICULTURISTS PLAN 
CONVENTION PROGRAM 


A general discussion of problems con- 
fronting New Jersey fruit and vegetable 
growers will open the annual meeting 
of the State Horticultural Society at 
Hotel Claridge, Atlantic City, December 
5, 6 and 7, according to Arthur J. Far- 
ley, secretary. 


General sessions are scheduled for 
Monday morning, December 5, and Tues- 
day afternoon. On Monday afternoon 
there will be a special apple insect and 
disease session, a special vegetable ses- 
sion, and a women’s session. The mem- 
bers will be entertained at a tea at 4:30 
and a special program at 8 o’clock fea- 
turing Morris Frank and his Seeing Eye 
Dog in person. A dance will follow. 


Tuesday morning there will again be 
special sessions for the apple growers, 
vegetable men and the women. Tuesday 
evening a program is being arranged for 
the growers of small fruits. 


Wednesday will be given over to the 
tomato growers meeting at which the 
tomato kings will be crowned, and a 
session for peach growers. 


- 


In 1948 the University of Illinois 
College of Agriculture tested 289 hybrid 
corn varieties for yield. 
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WEEKLY REVIEW 


Fruit And Vegetable Markets Steady—Fish 
In Weak Position — Interest Broadens In 
Citrus And Texas Products—Flurry 
In Spinach. 


THE MARKET— With few excep- 
tions, trading in the important canned 
foods markets of the country continued 
its routine pattern of frequent, small re- 
placement orders at prices prevailing 
these past several weeks. The exceptions 
pricewise were confined to Sardines both 
Maine and California when new season 
lows of $7.00 and $4.00 respectively were 
established and a slight flurry in Eastern 
spinach due to unexpectedly attractive 
prices for the raw commodity. Citrus 
came in for more attention as Florida 
Canners meet in annual session and the 
canning season approaches and the pros- 
pects in Texas too are being studied for 
the same reason. Soundings are being 
made in the California tomato market as 
it becomes increasingly evident that 
Eastern supplies will fall short of -re- 
quirements. Fruits continue to move 
well into consumption at attractive prices 
while corn, salmon and green and wax 
beans are relatively quiet. Peas remain 
firm as holes in this line continue to 
make their appearance. 


CITRUS—With citrus stocks down to 
the vanishing point and most Florida 
canners off to Daytona Beach for the an- 
nual meeting of the Florida Canners As- 
sociation, there was little trading activ- 
ity in this commodity. One offering out 
of Florida for new pack No. 2 grapefruit 
juice at $1.27% and 46 oz. at $2.75, how- 
ever, attracted interest. The price is at 
about the same level as last quotations on 
old pack. The Florida Canners Associa- 
tion reported total stocks of citrus in 
canners hands as of October 8 at 1,047,- 
990 cases as compared to 2,540,507 cases 
October 9, 1948 and 2,857,994 cases Octo- 
ber 11, 1947. Of the year’s total only 
152,424 cases were grapefruit juice. The 
U.S.D.A. on October 5 estimates the com- 
ing crop of Florida oranges at 61,000,000 
boxes, grapefruit 23,000,000 boxes and 
tangerines 4,400,000 boxes as compared 
to an actual crop last year of 58,300,000; 
30,200,000 and 4,400,000 respectively. 


TEXAS PRODUCTS—tTexas, too, is 
having its labor problems. This time not 
with labor itself but with the Mexican 
government which objects to the scale of 
wages being paid mexican nationals 
working in the fields of the Rio Grande. 
Pending settlement many canners are 
withholding prices on what promises to 
be a larger than normal pack of vege- 
tables due to a shortage of grapefruit. 
The bean pack is already underway in a 
small way. Limas, blackeyed peas, spin- 
ach, mustard and turnip greens will be 
available in November according to the 
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MARKET NEWS 


Harlingen Canning Co. Tomatoes and 
tomato products in late November, beets 
and carrots in December. Pineapple, 
dependent upon supplies from Mexico, in 
late November and December and citrus 
in limited quantities after January 1. 
Spot stocks for prompt shipment are of- 
fered by the same company as follows: 
Pineapple in heavy syrup—chunks 2’s— 
$2.25, broken slices 10’s—$9.50; diced 
Carrots fancy 2’s—85c, sliced 10’s — 
$4.00; Green and White Limas $1.75 for 
2’s; Pumpkin No. 2’s—80c; Spinach 
fancy 2’s—$1.05; Standard 2 tomatoes 
$1.15 and tomatoes with green chili pep- 
pers No. 1 cans $1.00. 


APPLES—It’s no secret that the apple 
crop is almost half again as large as last 
year’s small crop. A crop of about 130 
million bushels is expected, the largest 
since 1939 and about 16% greater than 
the 10 year 1938-47 average. U.S.D.A. 
is sponsoring a merchandising campaign 
for this crop beginning October 27 and 
running through November 5. The Can- 
ned and bottled article in all forms will 
no doubt get a sales lift from this effort. 
The National Fruit Product Company of 
Winchester, Virginia reports that in Sep- 
tember the company shipped more apple 
sauce than any other month in their his- 
tory. Apple juice is getting good call 
also due to shortages and relatively high 
prices of citrus and tomato juice. 


SPINACH —In Baltimore the lowest 
prices quoted on Spinach for a long time 
made their appearance during the week. 
One packer named $1.25, $1.65 and $5.50 
for 2’s, 2144’s and 10’s and it was reported 
that this figure was shaded from 5 to 
15c as to size by a New Jersey packer. 
The quality of these packs, however, 
seemed opened to question as some 
packers continued to quote $1.45, $1.85 
and $6.50 to $6.75. Others withdrew from 
the market, feeling that bargain lots 
would be cleaned up in a hurry due to 
the short run. 


NEW YORK MARKET 


Little Change In The Canned Foods Picture 
—Outlock Remains Uncertain, Fish Giving 
Bad Example — Tuna Still Upset — Easier 
Price Basis On Mushrooms—Peas In Strong 
Position—Rumors In Spinach—Low Bids On 
California Tomatoes Turned Down—Routine 
Demand For Corn—Baked Apples. 


By “New York Stater” 


New York, N. Y., Oct. 21, 1949 


THE SITUATION — As far as the 
price trend was concerned, there was 
practically no change in the canned foods 
market during the week. 


THE CANNING TRADE 


Business volume did display some im- 
provement, but most operators were 
quick to point out that the buying was 
by no means in the way of a move to 
create surplus holdings. In other words, 
requirement purchases remained the “or- 
der of the day.” 


There were again reports of rather 
low inventory stocks covering chains, 
independents, and many jobbers. Even 
with this development there was no ex- 
citement. Buyers apparently know that 
replacements can be made quickly in 
most items and are unwilling to look 
ahead to any extent. There are, how- 
ever, some items leaning toward the 
short supply side, notably tomatoes and 
apricots. Absence of demand, however, 
prevents any price tightening. With nor- 
mal buying practices it is quite prob- 
able that stocks of both of these items 
would by now have been at the vanishing 
point. 


THE OUTLOOK—Most market inter- 
ests realize that it is a difficult matter 
to foretell, even within a 50 per cent de- 
gree of certainty, the probable course of 
the market. 

An illustration in point is Maine sar- 
dines. About three weeks ago, many 
packers were indicating a price of close 
to $9.00, and in salmon, quite a few buy- 
ers over the past few months closed con- 
tracts for shipments of pinks and chums 
on the basis of $19.00 and $18.00 respec- 
tively, f.o.b. Maine sardines are reported 
today to be offered at $7.00 f.o.b., and 
pink and chum salmon are $16.00 and 
$15.00 per case respectively. These 
rather sharp price downward adjust- 
ments leaves the buyer in a_ position 
where he feels the best policy is not to 
try and anticipate the future as regards 
canned food values. 

Economic conditions are none too good 
with strikes spreading in many fields and 
once again the cry of economy is rising 
in many households. This would indi- 
cate, many traders feel, a period, where 
there will be again tightening of belts 
and close watch on the budgets. The 
food trade is usually the first group to 
feel these trends and in some instances 
this move is already apparent. Settle- 
ment of the various labor difficulties, 
however, could change the picture, but 
the course of these moves over the past 
year or so is to have one group fina ly 
reach an agreement and then another 
break out. As a result there has |een 
no real general buying trend for some 
time. 


SARDINES—California sardines were 
reduced to the basis of $5.75 per caze, 
for 1s ovals tomato or mustard sauce and 
$4.00 for naturals, 48/1s. On the 24/1 
ovals, tomato or mustard sauce, sellers 
asked $3.05. Currently these schedules 
are the low of the new pack season and 
reflect an indifferent demand, increased 
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production and the weakness of the other 
canned fish, together with the absence 
of an export outlet. Maine sardines were 
none too steady at the $7.00 per case 
figure reported asking for quarters, key- 
less. Packing has also increased in that 
area, while the demand failed to broaden. 


SALMON—This market held at $14.00 
for Alaskas kings, $15.50 for Copper 
River chinooks, $15.00 for Alaska reds, 
$16.00 for Puget Sound sockeyes, $12.00 
for ocean caught cohoes, $12.00 for medi- 
um reds, $10.50 for pinks and $9.00 for 
chums, all f.o.b. Coast shipping point and 
basis 48/%s flats. However, there was a 
period of waiting the market out, re- 
ports indicated. In some quarters there 
continued to be talk of lower prices prob- 
able, while in others the feeling was that 
many west coast factors would ware- 
house stocks and wait the prospects of 
a better marketing outlet. 


TUNA FISH—The price is anyone’s 
guess. Well advertised brands were 
maintained but otherwise the market ap- 
peared quite upset. Fears continued of 
important import competition pending 
and in some sections lower prices for im- 
ported were reported. Meanwhile, quite 
a few large West Coast packers stopped 
fishing boats from resuming operations, 


as a result of the heavy production. 
These packers paid fishermen for the 
fish brought in on the basis of $310.00 
per ton for yellowfin and $290.00 for 
skipjack. However, under the contract 
terms fishermen will not get this price 
if they go out again except under packer 
orders. 


PORK AND BEANS—Movement was 
reported as slow in some quarters with 
buyers showing an indifference to the 
market trend. There were offerings f.o.b. 
Pennsylvania cannery at 75c for 48/303s, 
$1.15 for 2s, $1.55 for 2%s and $5.25 for 
10s. 


MUSHROOMS — Joining the lower 
trend of many other canned products 
was this item. Several packers have 
adopted an easier price basis with hopes 
of interesting buyers. Not much success 
has been encountered, it was said. On 
pieces and stems, 24/2 oz. was quoted at 
$1.25, per doz.; 24/4 oz. at $2.25; 24/8 oz. 
at $4.25 and 24/16 oz. at $8.25, f.o.b. 
Eastern cannery. 


PEAS—tThis is one item where there 
has been substantial call for 2s and 3038s, 
with the result that many markets were 
reporting decreased holdings. Packers 
were also said to be in quite a favorable 
position as regards these stocks and this 


was believed to be the result of the trade 
efforts to move these sizes. 


However, it was pointed out that as 
the season progresses there will be plen- 
ty of extra standards on retailer shelves 
and in wholesale markets and some dif- 
ficulty in moving them as a result of the 
price, may be encountered. Standard 
ungraded sweets, f.o.b. Midwest were of- 
fered around 95c and standard 4 Alaskas 
at $1.05, f.o.b. A Pennsylvania canner 
offered early June peas on the basis of 
$1.75 for 303s, fancy 3 sieves and $1.25 
for extra standards 303s. On 303 sweet 
peas, green 4, 5 and 6 sieves the market 
was quoted at $1.45 and extra standard 
sweets, 4, 5 and 6 sieves at $1.25, f.o.b. 
cannery. 


SPINACH — Some reports from the 
Maryland area stated that at least one 
canner had named a price of $1.25 for 
2s, $1.65 for 2%s and $5.50 for 10s, 
which basis was the lowest in years. 
However, other packers failed to meet 
this cut and quoted $1.40, $1.85 and $7.00 
respectively. The lower offering basis 
was attributed to the unexpectedly cheap 
prices prevailing for the raw stock and 
the understanding that the late favorable 
growing weather permitted a _ sizeable 
harvest. 


Automatically Selects “Prize Pack” Peas 


| Fight Cash 


with FMC modern machinery 


Write for detailed information today or 
get in touch with your nearest FMC 
Canning Machinery Representative. 


8-401 RR 
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heavier ones sink. 


TRIPLE-ACTION 


Lewis QUALITY Grader and Washer 


1—Grades Peas for Quality— It's almost uncanny, the 
way the FMC Grader separates fancy peas from those that 
are too mature. Specific gravity does it. The fancy, lighter 
peas float to the surface of a mild brine solution, while 


2—Separates and Saves Brine —cleans, reclaims and 
recirculates all brine automatically and continuously. Up- 
ward current principle uses brine of much lower density. 
Effects a great saving in salt. 


3—As a Washer, Cleans Peas Thoroughly— and com- 
pletely floats off skins, splits and light trash. Can also be 


used for lima beans, whole kernel corn, etc. 


Tender, Light Peas gently carried to discharge port. 
Note large brine area, allowing peas to spread out 
in a thin layer so heavy peas sink freely. 


tp P FOOD MACHINERY AND CHEMICAL CORPORATION 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 

Sales Branches: Baltimore, Md. * New York, N.Y. © Rochester, N.Y. 

ee ee Bradford, Vt. « Cedarburg, Wis. © Lakeland, Fla. (Florida Division) 
=a San Jose, Calif. (And 8 sion) 
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TOMATOES—Attention was directed 
to the situation in California where the 
pack was reported to be coming to an 
early end, and the production generally 
below expectations. It was said that one 
large buyer entered the market for a 
big block of standards 2%s and bid 
$1.52% for the lot. It was reported as 
turned down. The seller held his sched- 
ule at $1.60, per doz., f.o.b. and was not 
anxious to move them. There remained 
the idea in many trade quarters that 
buyers will eventually have to go to that 
State for supplies in view of the short 
packs in the East and Mid-west. Mary- 
land canners were reported as asking 
$1.15 for standard 2s and 80c for 1s, 
while extra standard 1s were priced at 
90c, 2s at $1.50 and 10s at $7.50. 


CORN—Not much change in the mar- 
ket picture developed. Demand was 
routine with offerings rather plentiful. 
Meanwhile, the trade was waiting for 
official estimates as to pack production. 
Fancy whole kernel golden corn was of- 
fered out of Maryland at $1.40 for 2s 
and $1.05 for standard. Fancy cream 
style golden, New York state was quoted 
in some quarters at $1.30 and fancy 
whole kernel golden, Mid-west at $1.40, 
f.o.b. 


BAKED APPLES—This ranks among 
the new pack items and was beginning 
to get considerable notice in this market. 
There were offerings on the basis of 
$2.17% a doz. in cans packing three and 
four apples each separated with paper 
cups and packed in syrup, f.o.b. Virginia 
cannery. Only the choice apples are used 
in the packing operations. 


CHICAGO MARKET 


Market In An Even Keel—Some Effect Of 
Steel Strike Noted—Salmon Quiet—Ozark 
Spinach Getting Attention—Tomatoes Firm 
—Corn Quiet—Volume Movement Of 
Cranberry Sauce. 


By “Midwest” 


Chicago, IIl., Oct. 20, 1949 


THE MARKET—Business is rather 
on the quiet side in Chicago this week, 
although the volume being done can still 
be considered quite satisfactory. Every- 
thing is maintaining a rather even keel 
and there is no excitement to speak of on 
any item. Buyers are still going along 
buying everything in the line in small 
replacement size orders, and the business 
being done is being secured by the ex- 
penditure of a great deal of shoe leather 
by the brokers without a great deal of 
fuss and feathers. Business at the 
wholesale level remains generally good, 
although there are some complaints from 
some of the grocers whose trade is large- 
ly in the southern part of the city around 
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the steel mills where the steel strike is 
being felt in its effect on the grocery 
stores. Everyone is wondering just how 
this is going to come out as of course 
if it is a long stretch it affects the gro- 
cery business in those areas very severe- 
ly as well as being hard, of course, on 
all other lines. These effects are just 
beginning to be felt so that complaints 
on business are not too loud as yet. Price 
levels are continuing to be rather staple 
on practically all items. 


SALMON — The salmon market has 
been rather quiet, with some business 
being done, but no orders of any real 
size on any item. Tall reds, of course, 
are practically unobtainable, with the 
price running $26.00 and up on any lots 
that might be available. Tall pinks con- 
tinue to be quoted at $16.00 generally, 
although there are quotations in the 
market through one of the large buying 
organizations at $15.50, and all sorts of 
stories, rumors and reports going around 
about offerings from other directions at 
$15.50 which have not as yet been con- 
firmed. The vast majority of the pack- 
ers of pink salmon are holding definitely 
firm at $16.00. Tall medium reds are 
still quoted around $21.00, with varia- 
tions one way or the other, depending on 
quality. Halves cohoes are being offered 
at around $12.50, while halves reds are 
currently firm at $15.00. 


OZARK AREA—Some business is be- 
ing done here on spinach out of the 
Ozark, No. 2 fancy bringing a price of 
around $1.15, with $1.50 being the gen- 
eral level on No. 2%. No. 10 are gen- 
erally quoted at $5.25, although it is 
known that some business has been con- 
firmed in the market recently at $5.15. 
No. 2 fresh blackeyes are still selling at 
$1.15, although the pack is pretty well 
over and the situation is reported to’ be 
looking strong with good prospects for 
an advance. Turnip greens are quoted at 
85c while mustard greens are practically 
out of the picture until new pack. 


TOMATOES—The tomato market con- 
tinues quite firm, with No. 2 extra stand- 
ard being quoted at around $1.50, and 
No. 2 standards around $1.30 to $1.35, 
although there are reports that pur- 
chases can be made at somewhat less 
than this figure. No. 10 extra standards 
of very good quality have been sold here 
recently at $7.25 f.o.b. factory. Fancy 
46 oz. tomato juice has advanced to a 
point where $2.15 is probably the bottom 
on really fancy quality, and most prices 
range upward from $2.15 to reported 
high of around $2.50. Most of the pro. 
ducers of strictly fancy juice are holding 
at $2.25. There are reports of other lots 
being offered at lower prices, with the 
quality being definitely inferior. 


CORN — The corn market has been 
quiet, with No. 2 fancy cream style being 
offered at around $1.40 to $1.45, and No. 
2 strictly fancy whole kernel at about 
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$1.45 to $1.50. No. 2 extra standard 
cream style is reportedly available at 
prices around $1.10, and _ standards 
around $1.00. 


CRANBERRY SAUCE —There has 
been a very good volume of movement of 
cranberry sauce into the market recently, 
with the prices of the advertised brands 
being firm at $1.50, and the leading pri- 
vate label packers holding at prices from 
$1.30 to $1.35 f.o.b. factory. 


CALIFORNIA MARKET 


Weather Favors Fruit Harvest—Last Win- 

ter’s Freeze Reflected In Citrus Forecast— 

Cling Peach Pack—Fruits Moving Well— 
Fish Market Weak. 


By “Berkeley” 


Berkeley, Calif., Oct. 20, 1949 


FRUIT HARVEST — September af- 
forded good weather for the harvesting 
of California fruit crops, says the Cali- 
fornia Crop Reporting Service in its bul- 
letin covering the month. Hot dry 
weather was good for the sun drying of 
fruits, although it resulted in some loss 
from sunburn. Most of the loss was con- 
fined to nuts and tomatoes, however, with 
a little to apples in the Watsonville dis- 
trict. Commercial apple production for 
the season is placed at 9,296,000 bushels, 
or about 60 per cent more than in 1948. 
Harvesting of figs was well advanced by 
the end of the month, with production 
estimated at 81 per cent of a full crop. 
Last year’s crop was about 75 per cent 
of a full yield and 12,000 tons were mar- 
keted fresh and canned. The olive crop 
is estimated as 42 per cent of a full crop, 
the fruit set being light to very light in 
most districts, but with the fruit making 
good average sizes. Last year’s crop of 
ripe and green ripe olives totaled 13,500 
tons, out of a total production of 58,000 
tons, with 33,600 tons being crushed for 
oil and the rest devoted to other uses. 
The preliminary estimate of production 
for Bartlett pears places this at 329,000 
tons, or the largest ever produced in 
California. Last year’s crop was 226,- 
000 tons. Considerable of the 1949 crop 
was unharvested because of unsatisfac- 
tory marketing conditions. 


CITRUS FRUITS—The first of the 
season production forecasts for citrus 
fruits has also made an appearance as 
of October 1. The orange crop is placed 
at 71 per cent of a full crop, against 
78 per cent last year. Production of 


grapefruit for the grapefruit crop is 77 
per cent of a full crop, while that for 
lemons is estimated at 65 per cent. All 
citrus fruits reflect damage from last 
winter’s freezing weather in southern 
California. 
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PEACH PACK—The Cling Peach Ad- 
viscry Board has brought out a summary 
of the cling peach pack for 1949, this 
being issued under date of October 12, 
illustrating the short space of time elaps- 
ing between the end of the canning sea- 
son and the making public of pack fig- 
ures. The pack, computed to a No. 2% 
case basis is as follows: Regular cling 
peaches, halves and sliced, 16,394,401; 
ciced, including stock for remanufacture, 
151,539; fruit cocktail, 6,131,700; fruits 
for salad, 729,873; spiced and sweet 
pickled, 477,878, and mixed fruits, 348,-. 
510. <A total of 15,621 tons of cling 
peaches were used in the manufacture of 
baby foods. 


The Board is directing attention to 
the fact that the U. S. Commodity Credit 
Corporation has purchased 865,300 cases 
of this year’s pack, leaving 15,529,101 
cases available for civilian consumption 
and military supply. This compares with 
a pack of 14,649,561 cases of 1948. Last 
year’s pack sold well, the total supply of 
all canned peaches on hand on June 1 of 
this year being 22,000 cases less than a 
year earlier. More peaches were sold in 
the 12 month period, June 1, 1948 to 
June 1, 1949 than were packed in the 
same period. The available supply this 
year is about 6 per cent greater than 


last year. Last year’s crop sold at the 
highest average retail price in 20 years, 
while this year’s prices are the lowest 
they have been since.the war. The total 
pack of major California canned fruits 
is about 11 per cent below last year, so 
there may actually be a shortage of can- 
ned fruit, considering present prices. 
The quality of this year’s pack is finer 
than ever before. Both wholesale and 
retail canned peach stocks, as of August 
lst of this year were approximately 
22 per cent below August 1, 1948. 
Estimates have been made that the 
1949 packs of cling peaches, fruit cock- 
tail, apricots and pears will total about 
26,768,205 cases, against 30,238,854 cases 
in 1948. From the 1949 pack there has 
been deducted the U. S. Commodity 
Credit Corporation purchase. 


FRUIT MOVEMENT—Canned fruits 
continue to move in a manner highly 
pleasing to the trade. ‘Sales are keeping 
up well, especially on. advertised brands, 
but the outstanding feature is the man- 
ner in which the distributing trade is 
taking possession of the merchandise it 
has purchased.. This is in distinct con- 
trast to the experience a year ago when 
deliveries slowed down. Both cling 
peaches and fruit cocktail are enjoying a 


steady, routine demand that promises to 
bring about closely depleated warehouses 
before next summer. canners 
have disposed of their entire packs of 
fruits for salad which is expected to 
boost fruit cocktail sales. Important 
items in apricots are already in light 
supply, and the same is true on pears 
with some large canners. Prices on all 
these items are unchanged, except that 
offerings at minimum quotations are not 
always to be located. The canning of 
figs is at an end and the output promises 
to be about 40 per cent of that of last 
year, or about 250,000 cases. One can- 
ner accounts for about one-half of the 
total. 


PLUMS—Italian prunes, or De Luxe 
plums, as some in the trade calls them, 
are moving well, with a featured brand 
priced at $2.00 for No. 2% glass, $1.40 
for No. 303 glass, $1.80 for No. 2% tin 
and $5.75 for No. 10. This item is packed 
in the Pacific Northwest. 


FISH—tThe canned fish market con- 
tinues rather weak, with the exception 
of Alaska Red salmon, now largely out 
of first hands. Sardines are offered in 
southern California at $5.75 for 1-lb. 
ovals in tomato sauce, $4.25 for No. 1 
talls in tomato sauce and $3.75 for No. 1 
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For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, CREMOGENIZERS, 
TRIMMERS, MACERATORS, SUCCULOMETERS, 
a MATURITY SELECTORS, FEEDERS, CONVEYORS, 
CONSISTOMETERS, BELTINGS, PUMPS, MAGNETS, 
SANITARY PIPE, AND ACCESSORY EQUIPMENT 
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natural. These prices are protected and 
sales are being made despite the fact 
that other canners are offering sardines 
at prices still lower, but with no protec- 
tion against a lower market. A further 
softening is noted in the canned tuna 
market, with fancy light meat halves 
selling at $13.25 a case. Packs of sar- 
dines and tuna are running ahead of 
those of last year to a corresponding 
date. 


GULF STATES MARKET 


Sharp Increase In Shrimp During Week, 
Pack Well Below Last Year — Oyster 
Weather — Increase In Hard Crabs — Pro- 
posed Shrimp And Oyster Labeling Changes. 


By “Berkeley” 


Mobile, Ala., Oct. 20, 1949 


SHRIMP — Production of shrimp in 
this section increased over one hundred 
percent last week over the previous week 
as 16,697 barrels were produced last 
week and 8,110 barrels the previous 
week. The canneries too in Louisiana, 
Mississippi and Alabama received 5,138 
more barrels shrimp last week than the 
previous week. They received 8,787 bar- 
rels last week and 3,649 barrels the pre- 
vious week. 

Landings of shrimp for the week end- 
ing October 14, 1949 were as follows: 
Louisiana 9,924 barrels, including 7,657 
barrels for canning; Mississippi 2,093 
barrels, including 1,012 barrels for can- 
ning; Florida (Apalachicola) 224 bar- 
rels; Alabama 469 barrels, including 118 
barrels for canning; and Texas 3,987 
barrels. 

As reported by all Market News Of- 
fices last week total holdings of frozen 
shrimp increased 81,000 pounds, and 
were approximately 914,000 pounds more 
than four weeks ago. Total holdings were 
approximately 1,290,000 pounds less than 
one year ago. 

Cold storage holdings of shrimp on 
October 14, 1949, including ten ware- 
houses in Gulf States were 1,717,901 
pounds. 

The canneries in Louisiana, Mississip- 
pi and Alabama reported that 15,918 
standard cases of shrimp were canned 
during the week ending October 8, 1949 
which brought the pack for this season 
to 282,868 standard cases as compared 
with 363,351 standard cases having been 
packed during the same period last sea- 
son. 

There was very little difference in the 
amounts of shrimp reported landed in 
this section the first month of the fall 
shrimp season this year and the one last 
year as 52,948 barrels were reported 
landed in August 1948 and 52,886 bar- 
rels in August 1949 or a difference of 
62 barrels. However, the canneries in 
Louisiana, Mississippi and Alabama re- 
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ported having received 37,682 barrels 
shrimp in August 1948, whereas they re- 
reived 26,303 barrels in August 1949 or 
a drop of 11,379 barrels in the amount 
of shrimp the canneries received in 
August of last year and in August of 
this year, which would indicate that the 
canneries canned about a third less 
shrimp the first month of the present 
season than they did the first month of 
last season. 

Of the total amount of 52,886 barrels 
shrimp produced in this section in 
August 1949, Louisiana produced 30,641 
barrels, Mississippi 6,715 barrels, Ala- 
bama 3,114 barrels, Florida (Apalachi- 
cola) 97 barrels, and Texas 12,319 bar- 
rels. 

The price of new pack canned shrimp, 
production supervised by U. S. Food & 
Drug Administration is $3.50 dozen for 
broken; $3.75 dozen for small; $4.25 
dozen for medium: $4.65 dozen for large 
and $4.95 dozen for jumbo in 48/5 ounce 
buffet tins, f.o.b. cannery. 

Fancy cleaned shrimp (back vein re- 
moved) $5.75 dozen for fancy medium; 
$6.25 dozen for fancy large and $6.75 
dozen for fancy jumbo in 48/5 ounce buf- 
fet tins, f.o.b. cannery. 


OYSTERS — We are having light 
touches of fall weather in the mornings 
when the mercury in the thermometer 
drops down to 66 and 68 degrees which 
reminds us that fall is here whether the 
cold weather came with it or not. 

Louisiana produced 1,940 barrels of 
oysters, including 239 barrels for can- 
ning last week which was an increase of 
620 barrels over the previous week. 

With cold weather hitting here more 
of the oyster tongers will go out in the 
reefs and both the raw oyster season and 
the oyster canning season will get under 
way. 


HARD CRABS — Production of hard 
crabs increased in Louisiana last week 
over the previous week as 194,844 pounds 
were produced last week and 69,932 
pounds the previous week, or a hike of 
124,912 pounds. 

This season has been one of light pro- 
duction and but few cases crab meat 
were processed, but practically all the 
crab meat was packed fresh-cooked that 
requires being kept on ice or refrigera- 
tion to hold it. 


“PROPOSED CHANGES IN CAN- 
NED SHRIMP AND OYSTER LABEL- 
ING REQUIREMENTS” — With refer- 
ence to the inspection of canned shrimp 
and canned oysters published in modified 
form in the Federal Register of Novem- 
ber 10, 1948, the Federal Register of 
October 6, 1949, containing certain minor 
changes which are proposed by the Food 
and Drug Administration. 


Canned Shrimp: It is proposed to 
amend paragraphs (a) and (c) of Sec- 
tion 155.10 and to add a new paragraph, 
number (d), to that section. 
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The changes are indicated by under- 
scoring: “155.10 Labeling. (a) Labels 
on canned shrimp packed and certified 
under Section 155.0 to 155.13 may (in 
stead of shall) bear the mark ‘production 
supervised by U. S. Food and Drug Ad- 
ministration,’ . . . Such mark if used 
shall be plainly and conspicuously dis- 
played ... (c) No commercial brand or 
brand name appearing on labeling ap- 
proved as authorized under paragraph 
(b) of this section and bearing the mark 
‘Production supervised by U. S. Food and 
Drug Administration,’ and no labeling 
simulating...” The new paragraph (d) 
merely states that canned shrimp label- 
ing shall be used only as authorized and 
unauthorized use renders the user liable 
to penalties. 


Canned Oysters: It is proposed to 
amend paragraphs (a) and (c) of Sec- 
tion 155.40. The proposed changes are 
the same as for canned shrimp. 

The original regulations for canned 
oysters already contain a paragraph (d). 

All interested parties can submit their 
views in writing with reference to these 
proposed changes to the Federal Security 
Administrator, Federal Security Build- 
ing, Washington 2, D. C., by November 
6, 1949. 


“WHAT COOKS IN 
HOLLYWOOD” 


A collection of favorite recipes of 106 
famous movie stars, has been compiled 
by Dorothy and Maxwell Hamilton, 
bound into a colorful book, “What Cooks 
in Hollywood,” and published with the 
profits accruing from the sales going to 
the Disabled American Veterans Service 
Foundation. 


These dishes in the handy kitchen book 
include all regular courses from appetiz- 
ers and soups to after-dinner beverages, 
with complete details on the preparation 
of these plain and fancy table prefer- 
ences of strapping heroes and dainty 
leading ladies of the silver screen. There 
are familiar sounding dishes like angel 
pie, charcoal steak, corn bread, peach 
cobbler and there are highly specialized 
preferences like Eggs Mature, Crosby 
Turkey and Eggs, Meat Loaf Miss 
Brooks and Pancakes-and-How a la Bax- 
ter. It is interesting to note in the 
recipes that in many instances “or can- 
ned” appears. Along with the recipes and 
instructions for preparing the dishes are 
sketches and personal autographs of the 
various stars. 

General Jonathan M. Wainwright, Na- 
tional Commander of the D.A.V., wrote 
the introduction, with a collective fore- 
word by ten of America’s topmost Holly- 
wood and Broadway newspaper column- 
ists. 

The books are obtainable by mai! for 
one dollar each, directly from the D.A.V. 
Service Foundation, Box 7170, Chicago 
80, Illinois. 
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CROP REPORTS 


FRUITLAND, IDAHO, Oct. 10— Sweet 
Ccrn: Our crop is all harvested. We cut 
our acreage from choice. About 40 per 
cent this year. Our average yield per 
acre was 4.39 tons. Our average yield 
per acre has always been about 4 tons, 
except last year, which was much above 
the average or about 5 tons. Had ex- 
ceptionally high quality this year; large 
ears, well filled, and free from worms. 

ST. CLOUD, MINN., Oct. 12—Corn: 2018 
acres planted and 1868 acres harvested. 
4244.69 total tons with 2.27 tons per acre. 
25.65 cut per ton. 58.22 cases per acre 
harvested. This is a somewhat smaller 
pack than last year. Acreage was less, 
which alone could cause a smaller pack. 


LEO F. NAUGHTON 


Leo F. Naughton, 49 year old Vice- 
President and General Manager of Hax- 
ton Foods, Inc., Oakfield, New York, died 
on Thursday morning, October 13, while 
on a business trip to New York City. Mr. 
Naughton was widely known in the food 
processing field and was active in both 
the National and State canners associa- 
tions, and at the time of his death was a 
member of the Board of the latter group. 
He is survived by two brothers, Rev. 
William J. of Rochester, and Joseph M. 
of Cumberland, Maryland; two sisters, 
Miss Ellen Naughton of Batavia, and 
Mrs. Fred M. Guilfoil of Point Pleasant. 
He was buried on October 17 with Rites 
of the Catholic Church. 


CARL A. SWANSON 


Carl A. Swanson, President of C. A. 
Swanson & Sons, Omaha, Nebraska food 
processors, died early Sunday morning, 
October 9, while in attendance at a meet- 
ing of the National Poultry, Butter and 
Egg Association in Chicago. He was 
staying at the Chicago Athletic Club, 
where he passed away in his sleep. 

The company which Mr. Swanson 
headed was originally known as the 
Jerpe Commission Company and special- 
ized in the marketing of poultry for 
midwest farmers. About the turn of the 
century the company was recognized as 
one of the largest shippers of turkeys in 
the country and a most important mar- 
keting organization for other kinds of 
poultry. Mr. Jerpe, a partner in the 
business, retired in 1928 and it was not 
until 1945 that the name was changed 
to C. A. Swanson & Sons. Under Mr. 
Swanson’s progressive leadership the 
fii n began to experiment with eviscerat- 
ins and freezing in the early 30’s and 
tovay is one of the largest processors of 
fr. zen poultry in the Nation. In 1940 
th: company entered the field of canning 
ani is rapidly assuming a commanding 
position in this field. 

Myr. Swanson is survived by his wife; 
a daughter, Mrs. Frederick Bucholz, Jr.; 
his sons, Gilbert C. and W. Clarke; two 
Sisiers, Mrs. Oscar Lungren of Omaha, 
an’ Mrs. Anna Ollsen of Sweden; and 
eight grandchildren. 
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CALENDAR OF EVENTS 


NOVEMBER 4, 1949—Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 


NOVEMBER 7, 1949—Dinner Meet- 
ing, Old Guard Society, Schroeder Hotel, 
Milwaukee, Wis. 


NOVEMBER 7-8, 1949—Annual Meet- 
ing, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 10-11, 1949—Corn Borer 
Meeting, National Canners Association, 
Raw Products Bureau, Stevens Hotel, 
Chicago, Ill. 


NOVEMBER 14- DECEMBER 16, 
1949 — Short Course in Agriculture, 
School of Agriculture, University of 
Delaware, Newark Del. 


NOVEMBER 14-15, 1949—Fall Meet- 
ing, Illinois Canners Association, Bis- 
marck Hotel, Chicago, Ill. 


NOVEMBER 14-16, 1949— 41st An- 
nual Meeting, Grocery Manufacturers of 
America, Ine., Waldorf-Astoria Hotel, 
New York, N. Y. 


NOVEMBER 14-16, 1949 — 36th An- 
nual Convention, Association of Pacific 
Fisheries, Hotel del Coronado, Coronado, 
Calif. 


NOVEMBER 21-22, 1949 — Annual 
Convention, Pennsylvania Canners Asso- 
ciation, Penn-Harris Hotel, Harrisburg, 
Pa. 


NOVEMBER 21-22, 1949 — Annual 
Convention, Iowa-Nebraska Canners As- 
sociation, Savery Hotel, Des Moines, 
Iowa. 


NOVEMBER 28-29, 1949—Fall Meet- 
ing, Michigan Canners Association, 
Pantlind Hotel, Grand Rapids, Mich. 


NOVEMBER 30, 1949—Sectional Old 
Guard Banquet, Mayflower Hotel, Wash- 
ington, D. C. 


DECEMBER 1-2, 1949—Annual Con- 
vention, Tri-State Packers Association, 
Mayflower Hotel, Washington, D. C. 


DECEMBER 1-2, 1949—Fall Meeting, 
Indiana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 


DECEMBER 4-7, 1949—45th Annual 
Meeting, American Society of Refriger- 
ating Engineers, Edgewater Beach 
Hotel, Chicago, Ill. 


DECEMBER 5, 1949—Annual Meet- 
ing, Maine Canners Association, Fal- 
mouth Hotel, Portland, Maine. 


DECEMBER 8, 1949—Annual Meei- 
ing, Minnesota Canners Association, St. 
Paul Hotel, St. Paul, Minn. 


DECEMBER 8-9, 1949—Annual Meet- 
ing, Georgia Canners Association, De- 
Soto Hotel, Savannah, Ga. 
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DECEMBER 8-9, 1949—64th Annual 
Meeting, Association of New York State 
Canners, Inc., Hotel Statler, Buffalo, 
N.Y, 

DECEMBER 12-14, 1949 — Annual 
Meeting, Canned Foods Association of 
Ontario, Royal York Hotel, Toronto, 
Ont., Canada. 


DECEMBER 13-14, 1949 — Annual 
Convention, Ohio Canners Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 

JANUARY 22-31, 1950—Joint Nation- 
al Conventions of National Food Brokers 
Association, National Canners Associa- 
tion, Canning Machinery & Supplies As- 
sociation, Atlantic City, N. J. 


JANUARY 22-27, 1950—Annual Con- 
vention, National Food Brokers Associa- 
tion, Atlantic City, N. J. 


JANUARY 27-30, 1950 — Annual Ex- 
hibit, Canning Machinery & Supplies As- 
sociation, Atlantic City, N. J. 


JANUARY 28-31, 1950—Annual Con- 
vention, National Canners Association, 
Atlantic City, N. J. 


JANUARY 23-24, 1950—Annual Con- 
vention, Canadian Food Processors Asso- 
ciation, Montreal, Quebec, Canada. 


JANUARY 27, 1950 — Mid-Winter 
Meeting, National Pickle Packers Asso- 
ciation, Roosevelt Hotel, New York, 
N. Y. 


JANUARY 31-FEBRUARY 4, 1950— 
Frozen Food Industries Convention, Con- 
gress Hotel, Chicago, Ill. 


MARCH 9-10, 1950—Annual Fruit & 
Vegetable Cutting Bee, Canners League 
ef California, Fairmont Hotel, San Fran- 
cisco, Calif. 


MARCH 10-11, 1950—Annual Meeting, 
Utah Canners Association, Hotel Utah, 
Salt Lake City, Utah. 


MARCH 12-14, 1950 — Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 


MARCH 13-24, 1950— Short Course 
for Cannery Fieldmen, Wisconsin Can- 
ners Association, University of Wiscon- 
sin, Madison, Wis. 


MARCH 15-17, 1950 — Annual Meet- 
ing, Northwest Canners_ Association, 
Multnomah Hotel, Portland, Ore. 


MARCH 20-21, 1950 — Annual Meet- 
ing, Canners League of California, Santa 
Barbara, Calif. 


MAY 7-10, 1950—40th Annual Con- 
vention, Flavoring Extract Manufactur- 
ers Association of America, Traymore 
Hotel, Atlantic City, N. J. 


JUNE 29-JULY 1, 1950 — Midyear 
Meeting, Grocery Manufacturers of 
America, Greenbrier Hotel, White Sul- 
phur Springs, W. Va. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
VEGETABLES 
BEANS, StTrINGLEsS, GREEN 
MARYLAND 
Fey., Fr. Sliced, No. 2.......... 1.40-1.55 
No. 303 1.35 
No. 10 7.00-7.50 
_ 1.30-1.35 
No. 10 6.50-7.00 
No. 10 5.50-5.75 
N. Y., Fey., Cut gr., 4 sv., 
No. 2 1.75 
No. 10 8.75 
1.40 
No. 10 7.00 
Poy., Pe. NO; 1.75 
No. 10 8.75 
Fey., Cut Wax, 4 sv., No. 2........ 1.65 
No. 10 8.25 
Ru: Cat, 6 Ne: 1.35 
No. 10 6.75 
OzARKS 
Std., Cut, No. 2 ...... 1.05-1.15 
Texas, Fey., Cut Gr., is “No. 10......8.50 
WISCONSIN 
No. 2, Pey., Cut, Gr, 2 2.15 
4 sv. 1.65 
5 sv. 1.30-1.35 
Std., Cut, 5 sv. 1.25 
No. 10, Fey., Cut, 2-3 sv. ......0.0 9.50 
5 sv. 6.25 
BEANS, LIMA 
Md., No. 1, 80% ar........... 1.30-1.35 
No. 303, 60 to 80% @r....cssoe 1.60 
No. 2 1.80-1.90 
il No. 10 10.25 
Wis., No. 308, Tiny gr. ............. 2.60 
Small 2.35 
Medium 2.15 
No. 2, Tiny gr. 2.85 
Small 2.65 
Medium 2.40 
Texas, Fr., Gr. & Wh., No. 2....1.75 
West Coast, Gr., No. 303....2.35-2.45 
No. 2 2.45-2.60 
No. 10 12.50-13.50 
80% Gr., No. 808 2.15-2.35 
No. 2 2.25-2.50 
No. 10 11.50-12.50 
BEETS 
East Fey., Cut, No. 2........ 1.10-1.15 
No. 10 4.75-5.50 
No. 10 4.75 
Fey., Sliced, No. 1.20-1.30 
No. 10 5.50 
No. 2, Fey. 20/0 1.50 
15/0 1.75 
20/0 1.95 
50/0 2.60 
Mid-west, Fey., Cut, No. 2..1.00-1.05 
No. 2% 1.25 
No. 10 4.25 
Diced, No. 2 1.05 
No. 10 4.75 
Sliced, No. 2 1.15 
No. 10 5.00-5.25 
1.70-1.75 
40/0 2.25 
No. 10, 60/0 6.00 
80/0 7.00 
120/0 8.00 
Texas, Fey., Diced, No. 2............ 95 
No. 10 4.75 
CARROTS 
1.00 
No. 10 4.75-5.00 
Diced, No. 2............ -90 
No, 1 4.50 
No. 10 4.75 
Texas, Fey., Diced, No. 2.......... .85 
Fey., Sliced, No, 10 OQ 
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CORN 

MIDWEST 

Fey., W.K., Gold., No. 2......1.45-1.60 
No. 303 1.30-1.40 
No. 1 1.00-1.05 
12 oz. vac. 1.38 
No. 10 8.00-8.50 

1.00 
No. 303 1.00 
No. 2 1.15-1.20 
No. 10 6.75-7.00 

Std., No. 10 6.00 

Fey., C.S., Gold., No. 2........ 1.40-1.55 
1.20-1.30 


1.00-1.05 
95 
Fey., Shoe Peg, No. 2.......... 1.65-1.70 
No. 303 1.50 
No. 303 1.35 
Fey., W.K., Gold., No. 2......1.40-1.60 
1.35-1.47 
No. 10 8.00-8.50 
No. 303 0501.15 
No. 10 7.25-7.50 
Fey., C.S., Gold., No. 2........1.35-1.50 
1.20-1.35 
No. 10 7.00-8.00 
1.00-1.15 
No. 2 1.10-1.25 
No. 10 6.50-7.00 
Std., No. 1 
95-1.00 
No. 2 1.00-1.10 
No. 10 6.25 
PEAS 
MARYLAND, ALASKAS 
No. 2 1.25 
No. 10 7.25-7.50 
4 sv. 7.50 
7.25-7.50 
No. 2 1.15 
No. 10 6.50-6.75 
No. 2 1.00 
No. 10 5.75-6.25 
Std., Ungraded, No. 2 1.00 
No. 10 6.50 
MARYLAND, SWEET 
No. 303, Fey., Ungraded.............. 1.30 
Ex. Std. 1.20 
Std. 1.00 
No. 2, Std., Ungraded..............0... 1.10 
No. 2, Ex. Std., Ungraded..........1.25 
4 sv. 7.75 
5 sv. 7.00 
7.00-7.25 
No. 10, Std., Ungraded ................ 6.50 
New York, SwEETs 
3 sv. 1.75-1.85 
No. 10 9.00-9.25 
4 sv. 1.55-1.70 
No. 10 8.50 
5 sv. 1.40-1.50 
1.50-1.65 
No. 10 8.00 
4 sv. 1.30 
No. 10 7.50 
5 sv. 1.20 
No. 10 7.00 
MIDWEST ALASKAS 
No. 308, Fey., 8 SV. 1.25-1.30 
No. 303, Ex. Std., 3 sv......... 1.20-1.25 
5 sv. 1.02%4-1.07% 
2 sv. 2.36 


CANNED FOOD PRICES 


1.65-1.75 
4 sv. 1.10-1.15 
3 sv. 1.10-1.20 
4 sv. 1.05 
No. 10, Ex. Std., 2 sv. 10.00 
3 sv. 7.25-7.50 
No. 10 Ex. Std., 4 sv. ........ 6.25-6.75 
MIDWEST SWEETS 
No. 2 1.70 
5 sv. 1.35 
Ungraded 1.55 
No. 808, Ex. 8 1.15 
4 sv. 1.10 
5 sv. 1.00 


5.75-6.00 
ooo 15 


No. 10, Ex. Std., 5 sv 
No. 2, Std., 3 sv. 


No, 2, Std., 5 sv. ... sseve0k OD 
NortTH West 
Sweets, Fey... No. 2. 3 sv.....1. 7561.80 
4 sv. 1.50-1.55 
POTATOES, Sweer 
Md., Fey., Sy., No. 3, Sq........ 1.724% 
No. 2% 1.85 
No. 10 6.50 
Dry, No. 2% 1.70 
No. 10 5.50-6.25 
1.70 
SAUERKRAUT 


N. Y., Fey., No. 2% 
No. 10 3.90 


Midwest, Fey., No. 2%........1.10-1.20 
No. 10 3.50-3.70 
87% 
SPINACH 

1.65-1.85 

No. 10 5.50-6.75 

No. 2% 1.60 

No. 10 5.25 

No. 2% 1.50 

No. 10 5.25 
1.05 

TOMATOES 
Tri-States, Std., No. 1 85 

No, 2 

No. .70 

No. 10 50 
00 

No. 2 

No. 2% E 

No. 10 5 
Midwest, Fey., No. 2 ............ 

No. 2, Ex. Std. 

No. 10 00-7. 25 
1.30-1.35 

No. 2% 1.85 

No. 10 6.50-7.00 

.1.40-1.60 

Ozarks, Std., No. 2. 1.15-1.25 

No. 2 1.15 
1.45-1.50 
No. 2% 2.25-2.30 
No. 10 8.25 

Std., No. 303 1.20 

No. 2% 1.60 

No. 10 6.00 

TOMATO CATSUP 
Md., Ex. Std., 14 oz. ..........1.55-1.60 
Mid-West, 14 oz., Fey. ........1.45-1.50 
Ex. Std. 1.30-1.35 

FRUITS 

APPLES 
Pa., No. 2 1.42% 

No. 10 7.35-7.75 
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APPLE SAUCE 
N. Y., Pa., Va., Mipwest 


Fey., No. BOB 1.10-1.15 
No, 2 1.2541.35 
No. 10 6.00-6.50 

APRICOTS 

Halves, Fey., No. 2% 2.50-2.70 
No. 10 9.00 

Choice, No. 2%) 2.35-2.50 
No. 10 8.50-8.75 

No, 10 7.00-7.15 

Fey., No. 2%, Wh. Peeled 

Ch., No. 2%, Wh. Peeled... 

FRUIT COCKTAIL 

8.15 

No. 2% 2.95-8.05 
No. 10 10.20 

PEACHES 

Calif. Y.C., Fey., No. 2%4....2.40-2.50 
No. 10 8.25-8.40 

Choice, NO. 2.10-2.35 
No. 10 7.50-7.75 

No. 10 6.70-6.85 

PEARS 


Calif. Bart., Fey., No. weet 85- 3.06 
Choice, No. 21% .. 2 .70 


1.60-1. 85 
Std., NO. 35-2.50 
No. 1 T 2% 
PINEAPPLE 
Texas, Chunks, Ex. hy. sy., 
No. 2 2.25 
Broken, SI., Ex. hy. sy. No, 10....9.50 
JUICES 
APPLE 
32 oz. glass 1.60 
46 oz. tin 2.10 
CITRUS, BLENDED 
Fla. ....Out 
46 oz. 3.25 
ORANGE 
Fla. Out 
46 oz. 3.95 
TOMATO 
46 oz. 2.25-2.30 
No. 10 4.45-4.65 
Tri-State, No. 00-1.10 
46 oz, 2.15-2.25 
Mid-West, Fey., 6 02. of 
12 oz, 79 
No. 2 1.05-1.10 
46 oz. 2.15-2.40 
Calif., Fey., No. 2..........1.021%4-1.07% 
46 oz. 2.2542.3216 
FISH 
CRABMEAT 
White A495 


White, Jumbo Lump 
OYSTERS 


SALMON—PER CASE 
Alaska, Red, No. 1 T............. Nominal 
1's 15.00 
12.50 
16.00 
36's, 10.50-11.00 
Chums, No. 1 T.. nani 
9.00-10.00 
16.00 
SARDINES—Per Case 
Maine, 44 Oil Keyless .............. 7.00 


Calif., 1 Ib. ovals with 
Tomato Sauce 


"25 
4,95-"6.75 


Jumbo 
* Cleaned—back vein 
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WANTED and FOR SALE 


FOR SALE—MACHINERY 


FOR SALE—FACTORIES 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


FOR SALE—Canning Plant in Rio Grande Valley of Texas. 
Plant equipped with modern equipment suitable for packing 
nearly all vegetables grown in Valley, and citrus juices. All 
buildings of Hollow Tile construction, with floors at car level. 
Main building housing equipment is 200’ x 300’, main ware- 
house 120’ x 140’, additional warehouse 50’ x 72’. Railroad sid- 
ing. Adv. 49113, The Canning Trade. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


We manufacture a genera] line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


YOUR FIRST THOUGHT for good food and canning equip- 
ment should be the First Machinery Corp. Stainless and Copper 
Kettles, Tanks, Stills, Evaporators, Vacuum Pans and Pressure 
Vessels. Reactors, Retorts, Sterilizers; all sizes. Dryers and 
Dehydrators of all types utilizing steam, electricity or gas; 
vacuum or atmospheric. Juice extractors, Pulpers and Finish- 
ers. Colloid Mills, Homogenizers and Viscolizers. Centrifugal 
Extractors, Filter Presses. Cutters, Slicers, Dicers, Choppers, 
Grinders. Vegetable and Fruit Washers, Peelers, Blanchers, 
etc. Packaging Equipment including Fillers, Labelers, etc. Com- 
plete plants for sale on location. First Machinery Corp., 157 
Hudson St., New York 13, N. Y. 


FOR SALE—8 - 80 gal. and 10 - 60 gal. stainless clad jacketed 
Kettles, guaranteed condition; Rebuilt Wrap-Around Labeler for 
#1, #2, #2 to #10 cans; Four Horizontal Retorts; Six Ayars 
8-pocket Pea and Bean Fillers for 300 x 407 cans. Perry Equip- 
ment Corp., 1502 W. Thompson St., Philadelphia 21, Pa. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Plant Manager or Superintendent. 
Offer unusual diversified canning experience. Quality packer all 
lines vegetables, fruits, juices, dry packs and specialties. Well 
qualified in administration and assuming operations responsibil- 
ity. Also sales management experience. Available after Octo- 
ber 1. Adv. 49111, The Canning Trade. 


perience in layout, maintenance and production. Have had com- 
plete charge of canning plant for 2 years. Not afraid of hard 
woik. Would like to locate in East. Available at once. Adv. 
49117, The Canning Trade. 


HELP WANTED 


WANTED—Bodymaker Mechanic, experienced, for set-up and 
maintenance, in medium size New England can plant. Write 
full experience. Adv. 49118, The Canning Trade. 


HELP WANTED—Permanent position with large, well estab- 
lished canning plant in South Texas for young quality-control 
man, with experience in tomato products, dry packs, vegetables, 
preserves and ambitious to develop new products. Apply stating 
age, experience, past salaries and expected salary, and when 
available. Adv. 49119, The Canning Trade, 
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POSITION WANTED—Cannery Superintendent, 15 years ex- 


FOR SALE—Financial trouble forces sale of small fruit and 
vegetable canning plant in deep South. Equipment in perfect 
condition, plenty of labor, fine grower relations. 600 cases per 
day capacity. Give-away price. Adv. 49114, The Canning Trade. 


FOR SALE —Complete Canning Plant located Piedmont, 
South Carolina, center largest peach growing section in the 
country. Machinery like new, housed in excellent building, 
about 30,000 feet floor space, large cooling room, adequate water 
and sewer connections; all ready to go. P. O. Box No. 6, Gram- 
ling, S. C. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
N.Y. 


INTERESTED IN PACKING dry pack or other items on con- 
tract basis. Modern plant, strictly sanitary. Adv. 49116, The 
Canning Trade. 


AUCTION SALES 
BANKRUPT SALE 
OF 


VALUABLE REAL ESTATE 
AND 
PERSONAL PROPERTY 
FORMERLY OF 
WHEATLEY CANNING COMPANY, INC. 


INCLUDING CANNING FACTORY, WITH NEW CINDER 
BLOCK BUILDING, COMPLETE TOMATO AND BEAN CAN- 
NING EQUIPMENT, PEA VINERS, SHANTIES, FORD 
TRUCK, OFFICE EQUIPMENT, CANS, MOTORS, 
BOILERS, ETC. 


Under and by virtue of an Order passed in the United States 
District Court for the District of Maryland, in the Matter of 
Wheatley Canning Company, Inc., Bankrupt No. 10047, the un- 
dersigned trustee will offer and expose at public sale FREE 
AND CLEAR FROM ALL LIENS to the highest bidder at the 
plant of said Wheatley Canning Company, Inc., at American 
Corners in Caroline County, Maryland, (on Route 313 between 
Denton and Federalsburg, Maryland) on 


MONDAY, OCTOBER 31, 1949 


beginning at 10:30 A.M. E.S.T., all the assets of said bankrupt. 
For full information concerning items to be offered, terms of 
sale, and manner of sale, see official advertisement in the Denton 
Journal, Denton, Maryland, or contact Marvin H. Smith, Law 
Building, Denton, Maryland or the undersigned trustee. 


WALTER W. CLAGGETT 
Trustee 


MASONIC BUILDING 
EASTON, MARYLAND 
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MORRAL CORN — 


Either Single or Double Cut 


MORRAL CORN CUTTER 


Cream style or whole grain 


MORRAL COMBINATION 
CUTTER & COMMINUTING 
MACHINE 


For over-matured corn, 
makes all your corn fancy 


MORRAL DOUBLE HUSKER 
Either steel or rubber 
Husking Rolls 


MORRAL BROTHERS, INC., Morral, Ohio 


Peas Beans Sweet Com 


ROGERS BROS. SEED COMPANY 
308 W. Washington St. © Chicago 6, Illinois 


There is Business SECURITY 
in Operating Efficiency 


e Langsenkamp-e quipped 

lines give maximum pro- 
tection for the profit margin. 
Langsenkamp units provide 
great capacity, assure con- 
tinuous operation, eliminate 
waste, and create conditions 
essential for a high quality 
standard. 


COMPANY 


229-235 EAST SOUTH STREET, INDIANAPOLIS 4, INDIANA 


SE SSS SSS SSS SS SSS SSS SS SSS SSS 


All the latest data 


FORMULAE — COOKING TIMES 
COOKING TEMPERATURES 
are included in the 7th edition 


“A Complete Course in Canning” 


The Canning Trade 
20 S. Gay Street 
Baltimore 2, Md. 


Price $10.00 
order your copy now. 
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——SMILE AWHILE—— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


SCOTCH YARN 


A clergyman and a Scotchman were watching a 
baseball game together. The Scotchman continually 
kept taking nips from a bottle, and the clergyman, no 
longer able to restrain himself, at last cried out, “Sir, 
I’m sixty-nine years old, and never in my life have I 
touched alcohol.” 

“Well, dinnae worry yourself tae much,” replied the 
Scotchman with a pronounced burr. “You’re nae ginna 
start noo.” 


“You look tired.” 

“Yes, I get no sleep—my wife wakes me up every 
time she hears a noise, in case it’s burglars.” 

“But burglars make no noise.” 

“T told her that, and now she wakes me up every time 
she doesn’t hear a noise.” 


The daughter of a certain strict principled old 
deacon had attended a dance the previous night, much 
against her father’s wishes. When she appeared for 
breakfast the next morning he greeted her with the 
words: 

“Good morning, daughter of the devil.” 

To which the maiden respectfully replied: 

“Good morning . . . father.” 


HIGHBROW ENGLISH 


A kindly but somewhat patronizing landlady was 
inquiring of the professor’s young bride as to her pros- 
pective summer outing. 

“Our plans thus far,” replied the bride, a little dis- 
tantly, “are only tentative.” 

“How delightful!” the landlady exclaimed. “I’m 
sure you will enjoy camping out more than anything.” 


“Can I be of any assistance?” asked the sympathetic 
motorist of a man who was looking unutterable 
thoughts at a disabled car. 

“How is your vocabulary ?” 

“I’m a minister, sir.” 

“Drive on.” 


WARNING 


Dean: So you’re back in school. 
you last week. 

Upstart: You did, but don’t do it again, because my 
dad was plenty sore. 


I thought I expelle« 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mirs. 
Berlin Chapman Com , Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Chem. i. Comp., Hoopeston, 
am ndianapolis 
A. x Robins & Co, Inc., Baltimore, Ma. 


BLANCHERS Vegetable and Fruit. 


Allan Iron & Welding bey Lo Rochester, N. Y. 


Berlin Chapman Com: Berlin, Wis 
Chisholm-Ryder Co., Falls, N. Y. 
Food Mchy. & Chem. Core Hoopeston, mM. 
A. K. Robins & Co., Inc Itimore, M 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 

Berlin Chapman Com: , Berlin, Wis. 
‘Chisholm-R ae Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co. Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, 

BOXING MACHINES. 

Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. 
Food Mchy. & Chem. ., Hoopeston, nm. 
A. K. Robins & Co., Mae timore, 

BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. 
ed Mchy. & Chem, re Hoopeston, m. 

altimore, M 

‘BUCKETS. PAILS PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
& Chem Corp., Hoopeston. 

senkamp ndiana 
K. K. Robins & Co., Inc., Baltimore, mri 

CAN WASHING MACHINES. 


Food Mchy. & Chem. Co: 
A. K. Robins & Co., Inc. TBstiocre, Md 


CAPPING MACHINES. Soldering. 
Food Mchy. & Chem oopeston 
AK. Robins & Co. inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
fF. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 


Allan Iron & N. Y. 


Berlin Chapman Com Berlin, Wis. 
Chisholm Ryder viagara Falls, N. Y. 

Hoopeston, Nl. 
A. K. Robins & Co., 


CLOCES, Process Time. 


Chisholm-Ryder Co., 9 Falls, N. Y. 
Food Mchy. & Chem. Co , Hoopeston Nl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., viagéra Falls, N. Y. 
Food Mchy. & Chem. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company, Berlin, Wis 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. _ , Hoopeston, Ill. 
La Porte me & Mfg. Porte, Ind. 
A. K. Robins & Coe i Baltimore, Md. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
La Porte Mat & Mfg. , La Porte, Ind. 
A. K. Robins & Co., = Baltimore, Md. 


CONVEYORS, Hydraulic. 


Berlin Chapman Company, Berlin, Wis. 
eet Co., Niagara Falls, N. Y. 
A. K. Robins & Co., ‘Inc., Baltimore, Md. 


COOKERS, Continuous, Agitating. 


Allan Iron & Welding Works, Inc., Wise 


Serlin Chapman Company, Berlin, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy & “hem. Corp., 
A_K. Robins Co., Ine., Baltimore, Md. 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., owe Falls, N. Y. 
Food Mchy. & Chem. Co: , Hoopeston, tI. 
A. K. Robins & Co., Inc., timore, Md. 


CRANES AND HOISTS. 


Berlin Chapman Com , Berlin, Wis. 
Chisholm-Ryder Co., 7; Falls, N. Y. 
Food Mchy. & Chem. Co: , Hoopeston, nh. 
A. K. Robins & Co., Inc., timore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Hoopeston, 
A. K. Robins Co, tee. altimore, M 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Peiladalnnie. 
Co., Niagara. Falls, N. Y. 


Food Mchy. & Chem. Co: Hoopeston, ill. 
A. K. Robins & Co. inc, Baltimore, Md. 


ENSILAGE STACKERS. | 
F. Hamachek Machine Co., Kewaunee, Wis. 


Berlin Chapman company. Berlin, Wis. 

= Co Falls, N. Y. 
Food Mchy. & Chem. Co , Hoopeston, ml. 

A. K. Robins & Co., Inc., timore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Sompany. Berlin, Wis. 
Chisholm-Ryder Co Falls, ¥. 
Food Mchy. & Chem. Co , Hoopeston, ml. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Gomgeny. 3 , Berlin, Wis. 
Central Machine Works, , Philadelphia, 
Chisholm-Ryder Co., Falls, N 

Food Mchy. & Chem. Co: vin. 
A. K. Robins & Co., Inc. Itimore, Md. 


KETTLES, Plain or Jacketed. 


Food Mchy. & Ch Hoopeston, nl. 
Lee Metal Products Co., Philipsburg, Pa. 


A. K. Robins & Co., Inc. ., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Berlin, 
jagara Falls, 
Mchy. & Corp. Hoopeston in. 


ENIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Burt Machine Company, ‘Baltimore, 

Chisholm-Ryder Co., Niagara Falls, N. 

Mchy. & Chem. m. 
H. Langsenkamp Ind. 

al Bros., Morral, 

A. K. Robins & Co., = Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. es Hoopeston, Nl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


anapolis, 


POWER PLANT EQUIPMENT. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Com: , Berlin, Wis. 
Chisholm-Ryder Co., ee Falls, N. Y. 
Food Mchy. & Chem Hoopeston, 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co.. Inc., Baltimore, Md. 
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SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Com: , Berlin, Wis. 
Chisholm-Ryder Co., Niagara Fa Falls, 
gsenkam 
A. K. Robins & Ge, Inc., Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Co., Viagira Fall | BA 
A. K. Robins & 


SPEED REGULATORS. 


Berlin Chapman Com lin, Wis. 
Chisholm-Ryder Co., Ni F 
. K. Robins & Co., Fale, 


STEAM BOXES, Seafoods, Vegetables, ets. 


Allan Iron & Welding Works, Inc., te N. Y, 


Edward Renneburg & Son, Baltimore 


SYRUPERS AND BRINERS. 
Berlin Chapman Com i 
Co., Magara Falla, N- N. 
Robles & Con ine 
TANES, Metal, Glass Lined, Wood. 
Berlin Chapman Com , Berlin, 
Chisholm-Ryder Co., the Falla, » A 
Food Mchy. & Chem. C Sy Hoopeston, tl. 
F.H ndi Ind. 


H. Langsenk Co,, 
. K. Robins & Co., = Baltimore, Md. 
VACUUM PANS. 


F. H. Langsenkamp Co., Indiana % 
Lee Motal Products Co., Fee 


WASHERS, Fruit, Vegetable. 


Allan Iron & Welding Works, Inc., Rochester, 
Wis. 


apman Com , Berlin 
Ryder Co., Falls, N. Y. 
. K. Ro timore, 
United Co., Westminster, Md. sass 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
y, Berlin, Wis. 


olm-Ryder ‘a | 
Food Mchy. & Chem. Co ton, 
ALK. Robins & Gon ine. Bal in. 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 


Morral Brothers, Inc., Morral, Ohio. 
United Co., Westminster, Md. 


CORN COOKER-FILLERS. 


Co., Niagara Falls, N. 
Chem. 00) 
A. K. Robins & Co., Inc. Baltimore. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. am Hoopeston, tl. 
Morral Bros., Morral, Ohi 
A. K. Robins & Co., Inc., ‘Hetemese, Md. 
United Co. . Westminster, Md. 


CORN HUSKERS. 
Berlin Chapman Sompany. Berlin, Wis. 
Chisholm-Ryder Co Falls, 
Food Mchy. & Chem. eer Hoopeston, mh. 
Bros., Ohi 

K. Robins & Co ‘Inc., "Deltteneea, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin p Wee 
Chisholm-Ryder Co., Niagara Falls, 
A. K. Robins & Co., Inc., Baltimore, Ma 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, ) A 
Food Mchy. & Chem. Samm he Hoopeston, mI 
Morral Bros., Morral, Ohi 
A. K. Robins & Co., ‘Inc., ‘Baltimore, Md. 
United Co., Westminster, Md 
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WHERE TO BUY 


CORN WASHERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


SNAP BEAN MACHINERY 


FISH CANNING MACHINERY 


3erlin Chapman Company, Berlin, Wis. 
Thisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, IIl. 

A. K. Robins & Co., Inc., Baltimore, Md. 

United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ~—> Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ni. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., N:agara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inz., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HARVESTERS 
H. D. Hume Co., Mendota, III. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman mg oe Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. = Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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EXHAUSTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. —" Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., N'agara Falls, N. Y. 
Food Mchy. & Chem. as Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Ckapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Ill. 
F, H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Ba’*imore, Md. 
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KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 
David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York Ci 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore -New York City. 


HARVESTING EQUIPMENT 


Food Mchy. & Chem. Corp., Hoopeston, III. 
H. D. Hume Co., Mendota, III. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ohio 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., Brooklyn—Peoria—San Jose. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., Rochester, N 


United States Printing & Litho. Co., Cincinnati, O. 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York Cit 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
National Starch Products Co., New York, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich, 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
ae King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, III. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, III. 
Washburn-Wilson Seed Co., essow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minnea olis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co.. New York, N. Y. 
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look laste Delicious 


with PFIZER 


Pfizer Citric or Tartaric Acids balance 

the sweetness of sugar and add a 
mouth-watering zest to jellies, jams and pre- 
serves that makes these delicacies hard to 
resist. 

The ready solubility of Pfizer Acidulants 
will help you speed production—and their 
high quality and purity guarantee uniform 
acidulation from batch to batch. 

Pfizer Citric and Tartaric Acids are avail- 
able as the U.S.P. products. But Citric Acid 
is also available as the Anhydrous Acid— 
identical in purity with the U.S.P. but con- 
taining no water of crystallization. Write 
today for further information and _ prices. 
Chas. Pfizer & Co., Inc., 630 Flushing Ave- 
nue, Brooklyn 6, N. Y.; 425 North Michigan 
Avenue, Chicago 11, IIl.; 605 Third Street, 
San Francisco 7, Calif. 


Other Pfizer Products for the Food Industry 


SODIUM CITRATE U.S.P. 
a buffer for the control of pH, an emulsifier for 
cheeses and to prevent feathering of cream. 
CALCIUM CITRATE U.S.P. 
firms pectin in tomatoes and apples, and is used 
in the preparation of alginated jellies. 
CREAM OF TARTAR 


for the prevention of crystallization of sugars by 
partial inversion. 
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MT. BAKER IN THE BACKGROUND 


NORTHWESTERN GROWN CABBAGE SEED 


The one area of the United States where we have found entirely satis- 
factory conditions for the production of cabbage seed is the extreme 
northwestern corner, between the Rucky Mountains and Puget Sound. 


There the climate is nearly ideal, the growing season is long, and the soil 
is free from the important seed borne diseases. | What is equally impor- 
tant we have experienced growers, specialists in raising crops for seed 
only, who understand the proper cultural practices, the importance of 
isolation, the necessity for the elimination of chance off-types, and all pre- 
cautions essential to a harvest of clean, pure, disease-free seed. 


The parent stocks planted for these crops have been carefully selected by 
us for years past for quality and trueness to the types desired by our 
packer friends. ‘We recommend them confidently. 


ASSOCIATED SEED GROWERS, Inc. 


Atianta 2 e Cambridge, N.Y. Indianapolis 4 Los Angeles 21 Memphis 2 
Milford, Conn. » Oakland 4 e Salinas © San Antonio 6 


Main office: New Haven 2, Conn. 


= 


